Tema 2.1. MapKeTUHIr U coBpeMeHHble UH(POPMALIMOHHbIE TEXHOSTOrUN
N3yyeHne [OpPOXKHOM KapTbl LMPPOBOro mapkeTuHra KomnaHum Gartner

ABTOpbI: [loUeHT, K.3.H., Knumun A.W.

Llenb: NOHATb, YTO BXOAUT B KOHLENUUIO LMPOBOro MapkeTUHra cornacHo komnaHum Gartner.

3apgauum:

1. N3y4uTb JOPOXKHYIO KapTy LMpoBOro MmapketTuHra komnaHum Gartner Ha cante KomnaHuu

2. O3HaKOMMUTLCS C TOSIKOBAHMEM MOHSTUI U KAaTErOpuUin JOPOXKHOM KapTbl LMpoBOro
MapkeTuHra komnaHumn Gartner

On-line TecT nocne udy4yeHns maTepmana no caMocTosaTeNbHbIM paboTam He NPOBOAUTCS,

BbIMOSIHEHME NpakTuyeckon paboTbl CTyaeHTa B 6annax He oLeHnBaeTCs.

MATEPWUAIbI ANnA NU3YYEHUA

Cchbinka Ha MHTEPaKTUBHYIO JOPOXHYIO KapTy LmdpoBOro MapkeTuHra komnanum Gartner (puc.
1):
https://www.gartner.com/technology/research/digital-marketing/transit-map/transit-map-quest.jsp

I'Ip0|7u:w|Te Nno CCblJiKe, 3acb|/1|<cmpy|?1Te pa3Hble TpeKn, O3HaKOMbTEChb C Pa3HbIMU

nepece4vyeHnAMmn TpPpEKOB.

PucyHok 1 - gopoxHas kapTa uMdpoBOro MapkeTuHra komnaHumn Gartner


https://www.gartner.com/technology/research/digital-marketing/transit-map/transit-map-guest.jsp

KaTteropuun gopoxHom kapTbl LMPOBOro MapkeTuHra komnaHum Gartner (tabn. 1)

crpynnmupoBaHbl nocriegosaTtesibHO Nno 12-Tn TpEKaM. TpeKI/I BblAeJ1EHbI LULBETOM U ABNAIOTCA

3arojioBkamum CTOJ'I6U,OB B Tabn. 1. HeKOTOpre KaTeropmm mn noHATUA BXOOAT B pa3JyindHble TPEKN,

Nno3ToMy B Ta6J'IVIL|,e €CTb D,y6J'II/IpOBaHVIe. HeKOTopre KaTeropmm n NOHATUA B3ATbl HE TOJTIbKO U3

nepesoaa 3Tnx TepMnNHOB C KapTbl Gartner, ncrnosnb3oBaHbl U apyrme NCTOYMHUKKU, CCbIJTKM Ha KOTOpbie

OaHbl B TEKCTE.

Tabnuua 1 - MoHATUA 1 KaTeropmm SOPOXKHOW KapTbl LMAPPOBOro MapKkeTuHra komnaHun Gartner

AHrMUACKNA TEPMUH U3
AOPOXHOW KapThbl

User Experience
Management

The discipline associated with
designing and implementing
user-centric customer
experiences that are
conducive to business
objectives such customer
acquisition, support,
satisfaction and advocacy.

MNepeBoA TepMUHA UNK ero TofiIkoBaHUe U3 APYrmx UCTOYHUKOB

YnpaBneHue nonb30BaTeNbCKUM (KITMEHTCKAM) ONbITOM
MeHeoKMeHT Nonb30BaTeNbCKOro onbITa

AvcumnnuHa, cBA3aHHas ¢ aHanM3oM U BHEPEHUEM pe3yrnbTaToB
OnbiTa NCMONb30BaHMSA Pa3nUYHbIX LMEPOBLIX MPOSYKTOB
notpebutenamu (Hanpumep, HTepENCOB MOBUNBHBIX MPUNOXKEHNI)
npu nx ganeHeviwen paspaboTtke u ynyyweHun. Bce ato cnocobeteyeT
NpMoBpeTeHNIo HOBbIX KITMEHTOB, MOAAEePXKe, YAOBNETBOPEHWIO 1
3awmTe CyLLeCTBYHIOLLMX.

A/B and Multivariate Testing
A/B Testing

Tools and techniques that
support comparative analysis
of marketing alternatives, such
as content, navigation or
keyword selection, by using
experimental controls.

A/B-TecTupoBaHue U MyrbTUBapUaHTHbIE TECTbI

MHCcTpymMeHThI n MeToapl, 06ecneynBaroLLme CpaBHUTENbHBIN aHanm3
MapKeTUHIOBbIX anbTepHaTUB, (peknama, KOHTEHT, HaBurauusi, Bbloop
KINOYEBbIX CMOB U T.M.), C MOMOLLbIO 3KCMEPUMEHTOB CPaABHEHUSA OABYX U
fonee BapnaHTOB, HaNpUMep, peknamHbix 6aHHEPOB.

Content Marketing Platforms
Content Marketing

Tools and services used by
marketers to create, curate,
collate and cultivate branded,
user-generated and third-party
content across multiple
channels.

Mnatdopmbl KoHTeHT-MapkeTuHra

KoHTeHT-MapkeTuHr

MHcTpymeHThI (nporpammbl, 6a3bl 4aHHbIX W T.M.) U YCNyTy,
ucnosnb3yemble MapkeTornoramu Ans Co3gaHus, COpTUPOBKMU,
conocTaBrieHnsi, paclumpeHunss obbema cobcTBEHHOrO (CBOEN hrpmbl),
Nnosfb30BaTENbLCKOrO U CTOPOHHETO (TPETLUX NUL: AUCTPUOYTOPOB,
NOCTaBLLMKOB W T.M.) KOHTEHTA U pacnpoCcTpaHeH1s ero no pasHbIm
KaHanam KOMMYyHMKauuu.

E-Commerce Enablers
Products and services for
creating engaging commerce
experiences to drive
transactions. They typically
include customizable shopping
carts, storefronts,
merchandising tools, and
social features.

MHCTPYMEHTbI HAaCTPOMKU 3NIeKTPOHHOW KOMMepLnmn

MpoayKThl 1 yCryru Afs co3gaHust NpuBrekaTenbHOro KOMMeEpPYECKoro
BreYaTrneHnsl OT Mara3vHa ass CTUMynMpoBaHus npoaax. OHM 06bIMHO
BKIIOYaIOT HacTpamBaeMble KOP3WHbI, 3NIeKTPOHHbIE BUTPUHBI,
MHCTPYMEHTbI MepyaHaananHra 1 coumnanbHble XapaKTepUCTUKK
npoaykTa.

Site Search

Mouck canta




Tools to maintain and present
a searchable index of content
on a web site.

UHCTpyMeHTbI ANs nogaepaHusa 1 NpeAcTaBneHns BbICOKOro 3Ha4YeHust
NOWMCKOBOro MHAEKCa NHPOPMALMOHHOTO HanonHeHns (KOHTeHTa) Beb-
canrta

Digital Asset Management
An application and searchable
repository for creative
elements, such as graphics,
photography, video and audio
clips, animation, interactive
elements and custom fonts,
that supports Web content
management and app
development systems.

YnpaBneHue uncpoBbLIMM aKTUBaMU

MpunoxeHne n xpaHUNULLE OaHHbIX A58 MOUCKa 3N1EMEHTOB
TBOpPYECTBA, Takunx Kak rpadmka, dpotorpacms, Bu4eo v ayguo Knuel,
aHMMaums, MHTEPaKTUBHbIE 3MEMEHThI U MOMb30BaTenbCcKkme WpudThl,
noagepXumBatolime ynpasneHne Be6-KOHTEHTOM U CUCTEMON pa3paboTku
NPUNOXEHWUNA.

Mo3BonseT ah(pekTUBHO UCKaTb, XpaHUTb, CUCTEMATM3NPOBATL U
aenutbcs oTorpadusamMm, UNAKCTpaumMsaMm, BUAEO U APYrMMM TUNamm
AaHHbIX. Pannbl, pasmMelleHHble B cuctemax DAM, cHabxatoTtca
pasnUYHbIMM MeTafaHHbIMU: TeraMmu, KaTeropusimm, cratycamm u T.4.,
YTO NO3BONSAET 3HAYUTENBHO YBENUYUTL CKOPOCTb paboThl C HAMU.
http://www.qglossostav.ru/word/2412/

Mobile Apps and Content
Services

Commercial developers of
native mobile applications,
content and services.

MoOunbHble NPUNOXEeHNA N KOHTEHT-CEePBUCHI
Kommepueckune pa3paboTkm cobCTBEHHbLIX MOOUIBHBIX NPUIMOXEHNI,
KOHTEHTa W yChyr.

User Experience Design

UX Design

The creation of compelling
experience for users of digital
technologies, provided by firms
that offer user experience
design and engineering, online
GUI design and development,
and customer experience
consulting.

[un3aiH uHtepcdencoB LNPPOBbLIX NPOAYKTOB C YHETOM
nonb30BaTefIbCKOro onbITa

Ycnyru no paspaboTke Apy>KECTBEHHOIO, MOHSATHOMO, yA06GHOro
WHTepdenca ansa nonb3oBaTtenen LMpPoBbIX TEXHOIOMN,
npegocTtasnsemsie prpmamy no UX NpoeKTUPOBaHUI0 U MHXUHUPUHTY,
OHNaWH-NPOEKTUPOBaHWIO U pa3paboTkam rpadmyeckmx MHTEpdencos, a
Tarke KOHCaANTUHIy B aTon obnactun. Cm. Takke
https://www.kasper.by/blog/chto-takoe-ux-i-ui-dizain/

Online Video Publishing
Platform

Online Video Publishing
Integrated software and
hardware solutions for
publishing and making money
out of a video asset via
distribution to PCs, mobile
devices and other Internet-
connected devices.

MnaTtcdopma ansa oHnanH BMAeo nyonukauum

My6nukauus Bugeo oH-nanH

MHTerpupoBaHHble NporpamMHo-annapaTHble pelleHmns ans nyonvkauum
N MOHEeTU3aunn BUOEOLAHHbIX, MOCPEACTBOM pacnpOCTpaHEHUS NX
Yyepes nepcoHarbHble KOMMNbIOTEPDLI, MOBUNBbHLIE YCTPOMCTBA U Apyrue
YCTPOWCTBA, NOAKINIOYEHHbIE K VIHTEpHETY.

Personalization

Software that applies context,
including knowledge about a
user and his circumstances, to
select content and offers that
will maximize conversion.

MNMepcoHanusauus

MporpaMmmHoe obecneveHne, KOTOPOE B 3aBUCUMOCTM OT KOHTEKCTA
B3aUMOEWNCTBUS NONb30BaTENS C MHTEPHET, B TOM YNCIe HA OCHOBE
3HaHMI O MoNb3oBaTENE N €ro 0COOEHHOCTAX, BbIOUPAET NEpPCOHaNbLHO
AN Hero NOAXOASILLNIA KOHTEHT (CalTbl, peknamy u T.Mn.) n
KOMMep4ecKkue npearnoXxXeHud, Kotopble noTeHUunanbHO yBenm4nearT
pe3ynbTaTUBHOCTb (KOHBEPCUKIO) B3aUMOLENCTBUSA NONb30BaTENS C
WHTEPHET, Hanpumep, ero nokyrnku.

Advanced Visualization
Tools

Tools supporting the creation
of high-resolution interactive
graphics using data imported
from multiple sources and

PaclimpeHHble MHCTPYMEHTbI BU3yanusauum

MHCTpyMeHTbI, NogaepXuBatoLLme co3fgaHne MHTePaKTMBHOW rpadonkm
BbICOKOIo paspeLleHns ¢ UCNOMb30BaHNEM [AaHHbIX, B3ATbIX U3
pasnMyHbIX UCTOYHWKOB U aHanUTUYecKnx nporpaMmm. Kak npasurno, oHu
NoAAEePKMBAKOT MHOrOYMCIEHHbIE OOLLenprHATLIE hopmaThl Agnarpamm



http://www.glossostav.ru/word/2412/
https://www.kasper.by/blog/chto-takoe-ux-i-ui-dizain/

analytic algorithms. They
typically support numerous
common chart formats with
additional features for
customization, data exploration
and export.

C oonosnHuTeNbHbIMU d)yHKLI,I/IﬂMI/I ana HaCTp0171KI/I, MncnoJjib3oBaHUA
AaHHbIX 1 UX JanbHenLwero QKCMopTa B pa3sjinyHble nporpamMmmsbl.

User Groups

Loyal enthusiasts who form
brand- or product-focused
communities.

Fpynnbl noTpebutenen

CepxnosinbHble NOTPEOUTENN-3HTY3NACTLI (agBokaThbl bpeHaa,
ambaccagopbl 6peHaga u T.1.), koTopble OPMUPYIOT coobLLeCTBa,
OpPWEHTUPOBaHHbIE HA BpeHA, NN NPOAYKT.

Media Labs

Research and development
facilities for testing and
showcasing experimental
concepts in interactivity and
experience design.

Real-Time Data

Data and analytic services that
can be delivered on demand in
real time to marketers to assist
in both programmatic and
rapid-response decision
making.

Megua naboparopum

JlabopaTopumn nccnegosaHuin B paspaboTok B 0611acTu TECTUPOBAHUS U
OEMOHCTpPaLUnn SKCnepuMeHTalbHbIX KOHLI,eI'ILI,I/II7I B MHTEPaAKTUBHOM U
NOJ1b30BATENIbCKOM MPOEKTNPOBaAHNN.

[aHHble B peanibHOM BpeMeHU

[laHHble n aHanuMTU4Yeckue ycrnyru, 4OCTYMNHbIE MapKeTonoram B pexunme
pearnbHOro BpeMeHu Ansi UCNoNb30BaHUs UX KaK B NPUHATAM peLLeHni ¢
MOMOLLbIO crieLnarnbHbIX MPorpaMMHbIX MPOAYKTOB (MporpammaTuk), Tak
N B CaMOCTOSITENTbHOM MPUHATUM PELLEHUIA CaMUM MapKETONOroM.

Geotargeting

Services that allow advertisers
and marketers to target users
by location, either by using an
IP lookup service, device-
based GPS or cell tower
triangulation techniques.

FeotapreTuHr

CepBuchl, NO3BOMNAKOLLME pekriaMmogaTensiM u MapkeTosnoram
TapreTupoBaTb (BblOMpaThb) nonb3oBaTenen no Nx MeCToONONOXEHNIO C
nomolLLbto cepucos nouvcka IP, GPS ycTponcTs, a Takke MeTofoB
nomcka MecTOoMNOMNOXeHNs1 COTOBbIX TeNeOHOB.

Microlocation

The ability to pinpoint the
position of an enabled device,
such as a smartphone, with
high precision within a defined
range of coverage, in order to
trigger a location-specific
message or event.

Mukponokauus

B0O3MOXXHOCTb TOYHO ONpeaenvTb NONOXEHUE BKIOYEHHOIO YCTPOMCTBA,
Hanpumep cmapTdOHa, C BbICOKOM TOYHOCTLIO B Npeaenax
OnpefeneHHon TeppuTopum (panoHa ropofa), 4Tobbl akTMBMpOBaTh
3aBMCALLME OT MECTOMOOXEHUS COOOLLEHME UNn COObITHE.

Consumer Data and
Targeting Services

Data providers

Providers of demographic,
behavioral, and contextual
data about consumers
(including business targets),
usually supplied anonymously
in the context of acquiring a
desired audience.

MoTpebutenbckne gaHHbIE U yCNYyry TapreTuHra

MocTaBLWMKM AAaHHBbIX

MocTaBLwukm gemorpadnyeckmx, NOBEAEHYECKNX N KOHTEKCTYanbHbIX
AaHHbIX 0 NoTpebutensax (Bknoyas AaHHble 0 NoTpedbuTensx-
opraHusaumsx Ha B2B pblHKax), kak npaBuno, npefocTaBnsioT
VMHOPMAaLMI0 aHOHMMHO B KOHTEKCTE NPUODPETEHNST faHHBIX O
Xenaemon ayantopun.

Online Data Exchanges

Data Exchanges

Web-based marketplaces that
enable members to buy and
sell consumer data that can be
associated with ad media
through an identifier such as a
cookie ID. Such data is

OHnanH-o6MeH JaHHbIMU

OOMeH AaHHbIMU

Beb-pbiHkM, No3BoNsLWME Nonb3oBaTeNsiM NoOKynaTe U NpogaBaTb
notpebutensckMe gaHHble, KOTOPble MOryT BblTb CBA3aHbI C PEKNaMHbIM
HocuTenem (CaiTom) C MOMOLLLIO naeHTUduKaTopa, Hanpumep, dannos
cookie. Takue gaHHble Npu3BaHbl MOBLICUTE 3PEKTUBHOCTL TapreTuHra
Ans undpoBON peknambl, NPenmyLLecTBEHHO 6aHHEePHOW peknambl B




intended to boost targeting
effectiveness for digital
advertising, predominantly
Web display ads. Recently,
terms such as "data
marketplace" and "data
aggregators" have begun to
replace "data exchange."

UHTepHeTe. B nocneaHee Bpems, TEpMUHbI "pbIHOK AaHHbIX" 1
“arperaTopbl AaHHbIX” 3aMeHUNN TepMUHOM "0OMeH gaHHbIMK "

Data Management Platforms
DMP

Software systems that ingest
data from multiple sources
(including internal CRM
systems and external data
vendors), normalize and
configure it, and make it
available to marketers to build
segments and targets, usually
for activation in online
advertising campaigns.

Creative

Services and tools that support
the process of designing
marketing programs and
elements, from idea through
execution.

MnaTtdcdopmbl ynpaBneHUsa aHHbIMU

[MporpaMMHbIE CUCTEMBI, KOTOPbIE COBMPAaOT AaHHbIE U3 Pa3NUYHbIX
WUCTOYHMKOB (BKNtOYasa BHyTpeHHne cucteMbl CRM 1 BHELHWX
NOCTaBLLMKOB OaHHbIX), HOPManu3yloT 1 HacTpanBatoT 1X, a TaKkke
NpeaocTaBnaoT MapKeTonoram BO3MOXHOCTb CO34aBaTb CErMeHTbI 1
uenesble ayaMTopum (PbIHKK), Kak NpaBuno, Ans UCrnonb30BaHNs B
OHMamnH-peKnaMHblX KaMnaHUsX.

KpeaTtus
Ycnyrm u MHCTPYMEHTbI, NoA4epKMBatoLLMe npoLecckl pa3paboTku
MapKEeTUHIOBbLIX NPOrpamMm U 3rieMeHTOB, OT UAEN A0 BOMIOLLEHUS.

Product Design

Services for creating digitally
enabled offerings that include
ideation, specification,
prototyping and user
experience design.

OunszaiH npoaykTa

Yenyrm gnsa co3gaHus UMdpoBbIX MPOSYKTOB (CanToB, MOBUIBHbIX
NPUMNOXEHNA 1 OPYTNX LMAPOBLIX MPOAYKTOB), KOTOPbIE BKIOYAOT
pa3paboTky ngewn, cneuudurkaumo, NpOTOTUNUPOBAHME U AN3alH
Nnosib30BaTENbCKOro MHTEepdenca.

User Experience Design

UX Design

The creation of compelling
experience for users of digital
technologies, provided by firms
that offer user experience
design and engineering, online
GUI design and development,
and customer experience
consulting.

OunsaitH nHtepdencoB LMpPOBLIX NPOAYKTOB C YYETOM
noNb30BaTesNIbCKOro onbITa

Ycnyrm no pa3paboTke yAoOHbIX, UHTYUTUBHO-MOHATHBIX MHTEPdENCOB
LUMppoBbIX NPOAYKTOB, OCHOBAHHbLIX HA U3YYEeHUU MOSIb30BaTENbCKOro
onbiTa, NpegocraensgemMble hmpmamu B 061acTv NPOeKTMPoBaHUS (B TOM
yncne OHManH-NPOEKTMPOBAHNS), MHXUHUPUHIa, paspaboTku
rpadunyecknx nHTepdencos, a Takke KOHCANTUHN B 3TON obnacTtu.

Responsive Design

The application of technology
and techniques to help
optimize user experiences
across Web and mobile
channels for easy rendering,
reading and manipulation.

AnanTUBHbIV Be6-An3anH

AnsanH uMdpoBbIX NPOAYKTOB (BEO-CTpaHUL, canToB 1 T.M.)
obecneynBaloLNX X HOpManbHOE OTODpaXeHUe Ha pasnnYHbIX
YCTPOMCTBAX, NOAKIMOYEHHBIX K IHTEpHETY. OTO 3HAYMT, YTO OAMH U TOT
Xe calT MOXXHO NpOoCMaTpuBaTh Ha Pa3HbiX YCTPONCTBaX, HE3aBUCUMO
OT paspeLueHns n gopmaTa aKkpaHa 1 cnocoba NoAKMYEHUS —
cmapTdoHax, NiaHweTax, HOyTOyKax, -Npu 3ToM NPocMoTp 6yaeT
OAMHAaKOBO yA06€EH Ha BCeX YCTPOWUCTBAX.

Dynamic Creative
Optimization

Dynamic Creative
Technologies that allow
creative elements of an ad unit
or website, such as images

OvHamMmuyeckas onTMMMU3aLUUA KOHTEHTa

OunHamu4yecknm KpeaTms

Crartunyeckas ontummaauus — 3To, HanpumMep, BblIbop 13 ABYX
peKnamMHbIX OO BbSABNEHMI TOrO, KOTOPOE AaeT bornbLue kKo (A/B
TecTupoBaHue). [pn 3TOM, Hanpumep, He aHanM3npyeTcst U He
YYUTBIBAKTCSH BPEMEHHbIE MHTEPBArbl UX JEMOHCTPALUN B UHTEPHETE.
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and copy, to be dynamically
selected in real-time based on
variable parameters such as
viewer segmentation
(geography, demographics,
behavior), context (device,
location, status), or conditions
(weather, time-of-day,
inventory levels).

OuHamnyeckasn onTMMm3aLms — aTo BbIBOp C y4ETOM TOro, 4YTO
obbsaBneHne ByaeT nokasbiBaTbCH PasHbIM NIOAAM (MYXYMHAM UK
XKEHLUMHaM, Hanpumep) B pa3Hoe BpeMs CyTOK, MPW pasHon noroge,
pasHoWn Mukponokauum u T.4. To ecTb Npu Beibope Gonee

3 hEKTUBHOIO OOBABNEHMS Mbl YYNTbIBAEM MAacCy ANHAMUYECKNX
napameTpoB ero nokasa. B pesynbTarte y Hac nosiBnseTcsa cepus
0OBbSABNEHMIN, KOTOPbIE AEMOHCTPUPYIOTCS B 3aBUCUMOCTU OT
AVHaMU4YeCcKnx napameTpoB.

C Opyron CTOPOHbI, TECTbl MHOXECTBa KOMOVHALMIA PUCYHKOB,
COOBLLEHUIN 1 3arofnoBKOB B 06bSIBNIEHUN 3aHMMAIOT MHOMO BPEMEHU.
CospgaHue 1 onTummusaumnsa aTmx KombuHaumin HasblBaeTcs
onTumMmu3auuen peknamHoro kpeatuea. Korga cuctema guHammyecku
nokasbiBaeT ob6bsABneHne ¢ onpeaeneHHon KapTUHKON, COOBLLEHNEM ~
3arofioBKOM, Mbl Ha3blBaeM 370 AMHaMU4ecknm kpeatmsom (Dynamic
Creative)

http://www.aitarget.ru/blog/5-dynamic-creative

Digital Asset Management
An application and searchable
repository for creative
elements, such as graphics,
photography, video and audio
clips, animation, interactive
elements and custom fonts,
that supports Web content
management and app
development systems.

YnpaBneHue uncpoBbLIMM aKTUBaMU

MpunoxeHune n xpaHUNuLLEe gaHHbIX 419 MOUCKa 3IEMEHTOB
TBOPYECTBA, Takux Kak rpadpmka, gportorpacdus, BUAEO 1 ayauo Knunel,
aHUMaLMs, UHTEPaKTUBHbIE ANEMEHTbI U NOoNb3oBaTenbCkMe WpnudThl,
nogaepxuearoLme ynpasneHme Beb6-KOHTEHTOM U CMCTEMON pa3paboTkm
NPUNOXKEHNN.

MosBonsieT acpheKTUBHO NCKaTb, XPaHWUTb, CUCTEMATU3NPOBATL U
Aenutbcs poTorpadusamMu, UNICTpaLmMsaMm, BUAEO 1 ApYruMn Tunamm
AaHHbIX. Pannbl, pasmelleHHble B cuctemax DAM, cHabxatroTcs
pasnMyHbIMU MeTadaHHbIMU: TeraMu, KaTeropusamm, crtatycamm u T.4.,
YTO MO3BOMSET 3HAYNTENBHO YBENUYNTL CKOPOCTb paboTbl C HAMM.
http://www.glossostav.ru/word/2412/

E-Commerce Enablers
Products and services for
creating engaging commerce
experiences to drive
transactions. They typically
include customizable shopping
carts, storefronts,
merchandising tools, and
social features.

MHCTpyMeHTbI peanu3aunm 3aneKTPOHHOW KOMMepLUun

MpoayKThbl 1 ycnyru Anst Co3gaHnsi NpMBiekaTeNbHOro KOMMEPYECKOro
BreYyaTneHnss OT MarasuHa ans ctumynmpoBanua npogax. OHu 006bIYHO
BKIMOYAKOT HAacCTpanBaeMble KOP3UHbI, 3NTEKTPOHHbIE BUTPUHBI,
WHCTPYMEHTbI MepYaHaan3unHra n coumnarnbHble XapaKkTepuCcTUKK
npoaykra.

Content Marketing Platforms
Content Marketing

Tools and services used by
marketers to create, curate,
collate and cultivate branded,
user-generated and third-party
content across multiple
channels

Mnatdopmbl KoHTeHT-MapkeTuHra

KoHTeHT-MapkeTuHr

MHcTpymeHThI (nporpammbl, 6a3bl 4aHHbIX W T.M.) U YCNyTw,
nucnosnb3yemble MapkeTornoramu Ans Co3gaHus, COpTUPOBKYU,
conocTaBrieHnsi, paclumpeHnss obbema cobCcTBEHHOrO (CBOEN hrpmbl),
Nofb30BaTENbLCKOrO U CTOPOHHETO (TPETLUX NUL: AMCTPUOYTOPOB,
NOCTaBLLMKOB U T.M.) KOHTEHTa U PacnpoCTpaHeHns ero No pasHbiM
KaHanam KOMMYyHVKaLnW.

Social Ad Management
Social Advertising
Management

Services to optimize social
advertising across networks
such as Facebook, Twitter,
LinkedIn and Google.

YnpaBneHue peknamon B counanbHbIX CETAX
Yenyru gns ontuMmnsaumm pekrambl B COLManbHbIX CETAX, TaKUX Kak
BkoHTakTe, OgHoknaccHuku, Facebook, Twitter, LinkedIn u T.0.

Search

Mowuck

Search

Mouck



http://www.aitarget.ru/blog/5-dynamic-creative
http://www.glossostav.ru/word/2412/

Technology for finding relevant
content on websites and
displaying results in easy-to-
use formats. Search engines
supply the lion's share of traffic
to websites and claim the
largest share of digital
advertising spending.

TexHonorus novcka peneBaHTHOro (OTBEYAIOLLErNO 3anpocy) KOHTEHTA Ha
Beb-caiiTax 1 oToGpaXkeHUsl pe3ynsTaToB B YAOOHbLIX ANs AanbHenLwero
ucnonb3oBaHusi popmatax. [oUCKoBbIE CUCTEMbI MOCTaBMSAT NbBUHYIO
Jonto Tpaduka Ha caiTbl U MPETEHAYIOT Ha caMyto GonbLUYO OO0
pacxodoB Ha LM POBYIO pekramy.

Search Engines

Search engines index the
global Web (or some subset)
and direct users to websites
based on queries.

NMouckoBble cUCTEMBI

lMouckoBble cuctemsbl, Takme, kak Google, AHAeKC u T.N., UHAEKCUPYIOT
rnobanbHyto CeTb (UNN HEKOTOPbLIE ee NOAMHOXECTBa, Hanpuvep
coumarnbHble CETU) U HANPaBnsAT NoMNb3oBaTenen Ha Beb-canTbl Ha
OCHOBE WX 3anpoCcoB.

Rich Media Search and
Recommendation

Rich Media Search

Tools and platforms that assist
users in discovering rich media
content, such as video or
audio assets, of interest based
on text, audio and image
analysis and metadata.

Pu4y-megua nouck u pekoMmeHpauus.

Puy-megua - 6aHHepbl ¢ «60ratbiMu BO3MOXHOCTAMU» — C
MHTEPaKTUBHbIM U MyJIbTUMEAUNHbIM COAEepPXUMbIM.

OObeKThl, peknamHble HOCUTENM, ABNSAOLWLMECS aKTUBHBIMU
rpacpmMyeckumMmn afieMeHTaMm, OCyLLECTBNSAOLWMMY B3anMogencTene ¢
nonb3oBaTenem NocpeacTBOM 3ByKa, aHMMaL MK, BUOEO U T. M., a TakKe
TEXHOJI0rMM U3roTOBIEHMS TaKUX pPeKnaMHbIX MaTtepuanos. Hanpumep,
ansi pud-megma-b6aHHep moryT ucnone3oBaTtbcs Flash (paHee),
JavaScript, HTMLS5.

https://ru.wikipedia.org/wiki/Pn4-meamna

Puy-meama nomUCK - MHCTPYMEHTbLI 1 MNaTgopMbl, KOTOPbLIE NOMOraT
nonb3oBaTtesndm B 06Hapy>KeH|/||/| PUY-KOHTEHTa, TaKoro Kak suaeo unu
ayano cpeacTea, NPeAcTaBsioLLIEro MHTEPEC, HA OCHOBE TEKCTa, ayamo
1 aHanmsa n3obpaxeHnin 1 MeTadaHHbIX

Search Retargeting

Services that use information
about consumer search
gueries to target users who
have demonstrated interest in
a category with ads and offers
outside of the search results.

MounckoBbIN peTapreTuHr

TexHonorusi, KoTopasi No3BOMsIET NOKa3biBaTb peknamMy (TEKCTOBOE
o6bsiBneHne, 6aHHep, BUTPUHY) B 3aBUCUMOCTM OT TOrO, YTO paHee
1ckan rnonb3oBaTenb B MOUCKOBbLIX CUCTEMAX.
https://begun.ru/advertiser/technologies/search-retargeting.php
lMownckoBbI peTapreTMHr paboTaeT Yepes MOUCK MO KMYEBLIM CIIOBaM
(He no noceLlLeHMAM CanTOB onpeaeneHHo TeMaTukn). Bl akTuBupyeTe
KInKoYeBble CNOBa, Nocne noucka no KOTopbIM NOMb30BaTENb YBUAUT
Balle GaHHepHOe 06BbABMNEHME, HE3AaBMCMMO OT TOro, GbiBarn fv oH
Koraa-nubo Ha Ballem neHavHre/canTte.
https://Ipgenerator.ru/blog/2013/06/15/vidy-retargetinga/

Ycnyru, ucnonbsayoLme nHPopmaLmio 0 MOUCKOBbLIX 3anpocax
notpebutenei Ans LeneBbiX NONb30oBaTENEN, KOTOPbIE NPOABUIN
WHTEPEC K KaTeropmm ¢ 00bABNEHUAMU U NPEOSIOKEHUSMUN BHE
pe3ynbTaTtoB MNOUCKa.

Mobile Search

A specialized application,
primarily voice-activated, that
adapts search results for the
context of mobile users.

MobunbHbIN NOUCK

CneunanuanmpoBaHHOE NPUIOXEHKE, B NEPBYIO o4epeb
aKTMBUpPYHOLLEECS roNIOCOM, KOTOpOe aganTupyeT pe3ynbTaTbl Noucka
ONS KOHTEKCTa BnagenbLla MoOubHOro yctponctea. Hanpumep, atu
NPUNOXEHNsST UCMOMNb3YHOT reoNoKaLMOHHbIE AaHHbIE NONb30oBaTeNemn
ANs Bblga4um UM Hanbornee peneBaHTHbIX Pe3yrnbTaToB Moucka.

Search Engine Marketing
Platforms

SEM Platform

The tools and techniques that
are used to market a web site
through standard search
engines (such as Google,

MnatdopMbl NOUCKOBOro MapKeTUHra

SEM nnartdopma

Komnnekc MeponpusiTuin, HanpasrieHHbIN Ha yBernuyeHne
noceLaemMocTy canTa ero Lenesov ayautopruen ¢ NoMOLLbIO NMOUCKOBBIX
MawwuH (Google, Yahoo, Bing, AHgekc n T.4.).
https://ru.wikipedia.org/wiki/[ToncKoBbI/i_MapKeTUHr



https://ru.wikipedia.org/wiki/Рич-медиа
https://begun.ru/advertiser/technologies/search-retargeting.php
https://lpgenerator.ru/blog/2013/06/15/vidy-retargetinga/
https://ru.wikipedia.org/wiki/Поисковый_маркетинг

Yahoo, Bing etc.), including
search engine optimization

Mpouecc nony4eHus Tpadurka Ha canT NyTem NOKYrnKn peknambl B
NMOWUCKOBbLIX CUCTEMAX.

Google AdWords 1 Angekc.[InpekT - camble nonynsipHbie B Poccun
nnaTtcgpopmbl Ans ucnonb3oBaHms SEM.
http://novatechno.ru/chto-takoe-sem.

Kpome Toro SEM BknroYaeT NOMCKOBYO onTuMuaaumio canta (SEO)

SEM/SEO Tools

SEO Tools

Manage search engine
marketing: keyword bidding,
organic rankings, copy
production, analysis and
reporting, etc.

SEM / SEO UHCTpYMEHTDI

SEO UHCTPYMEHTbI

Search Engines Optimization - onTMMM3aLmsa nog NOMCKOBbIE MaLLUWHBbI,
nouckoBas onTUMmM3aLmns.

Search Engines Marketing - MmapkeTUHr B paMkax NOUCKOBbLIX CUCTEM
SEO — KOMMMEKC Mep Mo BHYTPEHHUM U BHELLHUM YIy4dlleHUsM canTa
ANsi NOOHATUS ero No3vnuMin B pesynbTaTax BblAaun NOUCKOBLIX CUCTEM
no onpefenéHHbIM 3anpocam nonb3oBaTenen.

Site Search

Tools to maintain and present
a searchable index of content
on a web site.

Mouck canTa

MHCTpyMeHTbI ANnst nogAaepXaHus U NpeAcTaBreHns BbICOKOrO 3Ha4YeHust
NMOMCKOBOro MHAEKca NMHPOPMAaLMOHHOIO HanonHeHns (KOHTeHTa) Be6-
caunra.

Social Search

A style of Web search that
uses elements of a user's
social behavior; such as
places visited, likes/dislikes,
favorites, recent activities and
conversations, to improve the
results of searches inside and
outside enterprises. Such
elements are typically stored
as metadata, making social
search a type of metadata
mining. It also enables users to
disambiguate results from their
gueries more effectively.

CouunanbHbIN NOUCK

Ctnnb Beb-nouncka, KOTOPbIA NCNONb3YET 3NIEMEHTLI COLMarbHOMo
noBeAeHMs Nonb3oBaTtens, Takne kak nocellaemMble MecTa, HpaBuUTCsi/He
HpaBuTCs, M3bpaHHOe, NocreaHne MeponpusaTnus 1 6eceabl U T.4., 4N
ynyylleHnsa pe3ynbTaToB NOMCKa BHYTpY 1 3a npegenamm
onpegerneHHoro npoekta. Takme anemeHTbl 06bIYHO XpaHATCA B BUAe
MeTafaHHbIX, YTO JenaeT coumanbHbIA NOUCK BUAOM
WHTENNEKTyanbHOro aHanuaa metagaHHbix. OH Takke No3sonsieT
achpekTnBHEE YCTPAHUTL HEOQHO3HAYHOCTb PE3yNbTaToB 3arnpocoB
nonb3oBaTenen.

Opyroe onpepeneHue:

Cepsuc Social Search npegHasHadeH ans noucka noTeHUManbHbIX
nokynaTternen npyu NoMoLLmM coumanbHbix ceTen. Cuctema MOHUTOPUT
NPoUIN KOHKYPEHTOB KOMMaHMUM U eXXeQHEBHO NPUCHINIAeT 3aKka3uvnky
OTYETHI C MHpopMaLmen 06 akTMBHBLIX MONb30BaTENAX COLICETEN,
KOTOpble MOrnu 6bl BGbITb 3aMHTEPECOBaHbI B MOKYMKE TOBapa Unun ycnyr
y opraHusauum.

https://vc.ru/8330-social-search

Product Search

A searchable index of
commercial product
information, including
merchandise images,
specifications, pricing and
availability information.
Strategy

Strategy

The aspect of business
strategy concerned with
understanding market
opportunities, cultivating
markets and customers, and
generating awareness and
demand for products and
services.

Mouck ToBapoB

Mouck nHdopmauumn 0 KOMMEpPYECKUX NPoayKTax, BKroyas
n3obpaxeHnst ToBapos, cneuundukalmm, LeHoobpasoBaHue u
WHopMaLno 0 AOCTYNHOCTH.

Crtpaterus

Crpaterus

Tpek cTpaTerumn 6usHeca cBsi3aH C NOHUMAHUEM PbIHOYHBLIX
BO3MOXXHOCTEMN, KyNbTUBUPOBaHMEM (B3palLnBaHUEM) PbIHKOB U
KNMMEHTOB, a TakXke NOoBbILLEHEM OCBEAOMIIEHHOCTM 1 cnpoca Ha
NPOAYKTLI U YCIYIn.

Idea Management
Tools that support a structured
process for generating,

YnpaBneHue naesamum
MHCTpyMeHTLI, NOAAepKUBaIOLLME CTPYKTYPUPOBAHHbIN NPOLLeCC
(OpPMMpPOBaHUS, COBEPLUEHCTBOBAHNS U onpeaeneHunst MOHATUN,
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improving and prioritizing
insights that would otherwise
not have emerged through
normal processes.

KOHLlenummn, naen (MHCamToB), KOTOpPble B MPOTUBHOM Criyyae He
BO3HMKanNu Obl B Xoae 06bl4HbIX MPOLLECCOB.

Multichannel Campaign
Management

Campaign Management

A process as well as software
and services that enable
companies to plan, design,
launch, manage and measure
marketing programs targeted
at specific customer segments
across a multichannel
environment.

YnpaBneHue MHOrokaHasbHbIMU KaMNaHUAMM

YnpaBneHue KamnaHumen

Mpouecc, a Takke NporpaMmMHoe obecneyeHne n ycrnyrm, kotopble
NMO3BONAOT OpraHM3aLumaM NIiaHMpoBaTb, pa3pabaTbiBaTb, 3anyckaTb,
yrnpaensaTh U 3mMepsaTb 3P PEKTUBHOCTbL MAPKETUHIOBLIX NPOrpamm,
OPWEHTUPOBAaHHbIX Ha onpeaerieHHbIe CErMEHTbI KIMEHTOB B
MHOrokaHanbHOMn cpege.

Management Consultants
Consulting firms that provide
strategic advice to enterprises.
Management consultants are
branching into digital
marketing strategy and
analysis.

KoHcynbTaHTbLI N0 ynpaBneHuo

KoHcyrbTaumoHHble MpMbl, NpedocTaBnsiowme cTpaterniyeckme
KOHCYNbTaUMn Npeanpustusam. KoHcynbTaHTbl MO yNpaBrieHuto
noapasfaensitoTcsl Ha KOHCYIIbTaHTOB MO LM(POBO MapKeTUHIOBOA
cTpaTernm 1 aHanuTuKoB

Digital Agencies

Digital marketing agencies are
creatively led professional
services firms that help
marketing executives manage
a more effective marketing
mix. Modern agencies combine
traditional creative
competencies with digital
technologies to help marketers
compete with a more data-
driven customer experience,
informed by greater insight
through mobile, social, and
analytics. Once dominated by
communications and
promotional activities, leading
agencies today help explore
new sources of growth,
including market
diversification, and product
ideation and

development. Leaders are
increasing investing in
business transformation
consulting skills to help extend
core businesses into the digital
world.

Digital-AreHTCTB

LUndpoBbie areHTCcTBa. [iIngKuTan areHTcTBa.

LindpoBble MapKeTUHroBble areHTcTBa NpodeccnoHarnsHO NoMoraT
pyKOBOAUTENAM MapPKETUHIOBbIX Cryx6 Bonee apdHeKkTMBHO ynpaBndaThb
KOMMIEKCOM MapKeTUHI MUKC. COBpPEMEHHbIE areHTCTBa CoYeTaloT B
cebe TpaaMuMOHHbIE TBOPYECKME KOMNETEHLUN C LMAPOBLIMU
TexHomnornamm, 4Tobbl NOMOYb MapkeTonoram pabotaTe ¢ 6onee
OMbITHLIMW KNMMEHTaMW, KOTOpble YMET NoMnb30BaThbCA AaHHbIMU, 6onee
MOOMNbHbI, COLManbHO M aHANUTUYECKM akTUBHBI. B HacToslee Bpems
BeAyLUMe areHTCTBa, KOTOpble AOMUHMPYIOT B cdhepe KOMMYHUKaLMA 1
peKknaMHbIX MeponpuaTUin, MOMOratT KNMMeHTam UccnegoBaTb HOBblE
WCTOYHMKM pOCTa, BKIOYasa AnBepcudmnkaLmio pbiHKOB, pa3BmBaTth Naeu
HOBbIX MPOOYKTOB, PacUMPATb UHBECTULNM B OCHOBHbIE HanpasneHus
BusHeca u nepexoanTb B LUGPOBON MUP.

Marketing Management

MapKeTMHr MeHe)XMEeHT

Marketing Management
Business processes and tools
associated with the execution
of marketing programs and the
administration of marketing
resources and activities.

MapKeTvu-lr MeHeO)XXMEeHT (ynpaBneHMe MapKeTVIHrOM)
5I/I3HeC-I'Ip0LI,eCCbI N MHCTPYMEHTbI, CBA3aHHbIE C peanmsau,meﬁ
MapKeTUHroBbIX nporpaMmm n aaMMHUCTPUpPOBaHNEM MaAPKETUHIOBbLIX
pecypcoB 1 BUOOB OeATeNIbHOCTWN.




IT Service Providers
Companies that offer
professional integration
services and infrastructure as
a service, increasingly used in
digital marketing.

MocTaBwmku IT ycnyr

KomnaHun, npegnaratoLine npogeccroHarnbHble MHTerpaumoHHbIe
yCnyrv 1 MHppacTpyKTypy B Ka4ecTBe cepBuca, Bce Yalle
NCMNOMb3yTCH B LMPOBOM MapKETUHTE.

IT-ycnyra - 9T0 geAaTenbHOCTb NO obecneyeHno Ngen MHopMaunen n
WHCTPYMeHTamu Ans obLieHuns, B3aMMOAENCTBMSA U yripaBrieHus,
BKITtoYaeT B cebs MHhOPMaLMOHHbIE TEXHOOMMW, NPOLECChl U NoAeN.

Business Process
Outsourcers

Providers that offer managed
services that combine
automated systems with
human resources to
accomplish well-defined tasks
within agreed-upon timing,
quality, and cost parameters.

AyTCOpPCUHroBblie KOMMaHMK Gu3Hec-NpoLeccoB

dupmbl, NpegnaratoLme yenyri no ynpasneHuio GusHec-npoleccamu,
06beanHAILLIME aBTOMATM3MPOBaHHbIE CUCTEMBI C NIIOACKUMU
pecypcamu Ans BbIMNOIHEHMS YETKO onpeaeneHHbIX 3aaady B
cornacoBaHHbIe CPOKM, C cobnoaeHeM 3a4aHHOro KayecTsa u
napameTpoB 3aTpar.

Marketing Service Providers
Firms that supply professional
services, including business
process outsourcing, system
integration, creative services,
application development,
hosting, and third-party data
and digital marketing services.

MocTaBWMKN MAPKETUHIOBbLIX yCNyr

dupmebl, NpegocTaBnswoLWwme NpodeccuoHanbHble YCryru, B TOM Yncre
ayTCOPCUHI G13HEC-NPOLIECCOB, YCIYrN CUCTEMHOWN MHTErpaLuu,
KpeaTuBHble ycryru, paspaboTKy NPUNoXeHWUI, XOCTUHT, CEPBUCHOE
obcnyXnuBaHue AaHHbIX U U Apyrue ycnyru LMpoBoro MapKkeTuHra.

Agile Marketing Project
Management

Agile Mktg PM

A method that applies tools,
processes and organizational
design concepts, inspired by
software development
methodology, to make
marketing programs more
relevant, more adaptive and
efficient.

Agile («rmbkoe») ynpaBrneHne MapKkeTUHroBbIMU NpoeKkTaMm

MeToa, OCHOBaHHbIV HA METOL0NOrMK pa3paboTkm NPOrpaMmMHOro
obecneyeHnsi, B KOTOPOM NPUMEHAOTCH MHCTPYMEHTbI, NPOLECCHI U
KOHLIEMLMM OpraHn3aLmMoOHHOro NPOEeKTUPOBAHNA Ha OCHOBE MOCTOSIHHbIX
N MOCTENEHHbIX U3AMEHEHMWI NPU TECHOM COTPYAHUYECTBE C KITMEHTOM,
4yTOObI CAENaTb MapKETMHIOBbLIE NPOrpamMmmMbl 6onee akTyanbHbIMU,
6onee aganTyMBHLIMU N 3PHEKTUBHBIMMN.

Marketing Resource
Management

Applications that support
processes for orchestrating
internal and external marketing
resources.

YnpaBneHue MapKkeTUHroBbIMU pecypcamMu
MpunoxeHus, NOAAEPXKMBAOLLME NPOLECCHI YNIPaBNeHNs1 BHYTPEHHUMMA
1 BHELLUHUMW MAapKETUHIOBLIMU pecypcamMum.

Lead Management
Processes that take in
unqualified contacts and
opportunities from a variety of
sources, including Web
registration pages, email
marketing, multichannel
campaigns, third-party leased
lists, and social media. The
output of lead management
processes is qualified, scored,
and prioritized selling
opportunities to be handed off
to direct, indirect or e-
commerce sales channels for
action and closure.

Ilnp-meHemXMeHT

Mpouecchbl, NICNOMb3YyHoLLMEe KOHTAKTHbIE AaHHbIE U3 Pa3fNYHbIX
WCTOYHUKOB, BKINOYAA perncTpaunoHHble Be6-CTpaHmLbl, CIIMCKN
KMMEHTOB OT CTOPOHHMX MOCTAaBLLMKOB, COLMarnbHble CeTM U T.4. Ans
hopMUPOBaHNS CMIMCKOB NOTEHUMAanNbHbIX KNMEHTOB (NMaoB). PesynbTaT
npouecca nua-MeHeMKMeHTa: KaTeropmsaums nuaa kak nepcrnekTMBHOro
(kBanmdukaums), oueHka nuaa (paHxMpoBaHue no NepcnekTUBHOCTHN)
ANst fanbHenLwero NCnonb30BaHMs Nnaa KOMMepYecKuMy KaHanamm gns
npoaax.

JIng-meHepKMEHT — 3TO TEPMUH, UCMOMb3yeMbIl B Teopun BusHeca Ans
onncaHus MeTOA0B, CUCTEM U MPaKTKK, pa3pabaTbiBaeMbix ANs
NPUBMeYeHNs HOBbIX MOTEHUMAanNbHbIX KNMEHTOB C MOMOLLbIO
MCMONb30BaHWSA PasnnyYHbIX MapKETUHIOBbLIX TEXHOMOTUNA.

JIng B HTEpHET-MapKeTUHre— 37O akT pernctpaumu B OTBET Ha
npeanoxeHve peknaMmogartens, coaepXalluii KOHTaKTHY0 MHpopmaLmio
M B HEKOTOPbIX Cryyasix gemorpadonyeckyro nHpopmaumio.
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Multichannel Campaign
Management

Campaign Management

A process as well as software
and services that enable
companies to plan, design,
launch, manage and measure
marketing programs targeted
at specific customer segments
across a multichannel
environment.

YnpaBneHue MHOrokaHasbHbIMM KaMNaHUAMM

YnpaBneHue KamnaHven

Mpouecc, a Takke NporpaMmMHoe obecneyeHne n ycryrm, kotopble
NO3BONSAIOT OpraHM3aumam NIaHMpoBaTb, pa3pabaTbiBaTb, 3anyckaTb,
yrnpaBnsaTh U 3mMepsTb 3P PEKTUBHOCTbL MAPKETUHIOBLIX NPOrpamm,
OPWEHTUPOBAHHbIX Ha onpeaerieHHbIe CErMEHThI KIMEHTOR B
MHOrokaHanbHOM cpeae.

Management Consultants
Consulting firms that provide
strategic advice to enterprises.
Management consultants are
branching into digital
marketing strategy and
analysis.

KoHcynbTaHTbI N0 ynpaBrneHuo

KoHcyrnbTaunoHHble vpMbl, NpedocTaBnsioLwme crpatermyeckme
KOHCYNbTauMn npeanpusatusam. KoHcynbTaHTbl MO yNpaBrieHuto
noapasfaensitoTcsl Ha KOHCYIIbTaHTOB MO LM(POBO MapKeTUHIOBOWA
cTpaTernm 1 aHanuTuKoB

Digital Agencies

Digital marketing agencies are
creatively led professional
services firms that help
marketing executives manage
a more effective marketing
mix. Modern agencies combine
traditional creative
competencies with digital
technologies to help marketers
compete with a more data-
driven customer experience,
informed by greater insight
through mobile, social, and
analytics. Once dominated by
communications and
promotional activities, leading
agencies today help explore
new sources of growth,
including market
diversification, and product
ideation and development.
Leaders are increasing
investing in business
transformation consulting skills
to help extend core businesses
into the digital world.

Digital-AreHTCTB

LndpoBbie areHTCcTBa. [iIngKuTan areHTcTBa.

LindppoBble MapKeTUHroBble areHTcTBa NpodeCcCnoHanbHO NoMoraT
PyKOBOAUTENAM MapPKETUHIOBbIX Cryx6 Bonee apdHeKkTMBHO ynpaBnaThb
KOMMIEKCOM MapKeTUHI MUKC. COBpPEMEHHbIE areHTCTBa CoYeTaloT B
cebe TpaaMuMOHHbIE TBOPYECKME KOMNETEHLUN C LMAPOBLIMU
TexHomnoruamu, 4Tobbl NOMOYb MapkeTonoram pabortaTe ¢ 6onee
OMbITHLIMW KNMEHTaMW, KOTOpble YMEIOT NoMb30BaThCA AaHHbIMK, Gonee
MOOMNbHbI, COLManbHO M aHaNUTUYECKM akTUBHLI. B HacToslee Bpems
BeAyLUMe areHTCTBa, KOTOpble AOMUHUPYIOT B cdhepe KOMMYHUKaLMA 1
peKknamMHbIX MeponpuaTUin, MOMOratT KNMeHTam UccnegoBaTb HOBble
WCTOYHUKM pOCTa, BKNoYas ansepcudmKaLmio pbiHKOB, pa3BnBaTth Maeu
HOBbIX MPOAYKTOB, pacUMPATb UHBECTULNM B OCHOBHbIE HanpasreHns
BusHeca u nepexoanTb B LUpoBON MUP..

Site Retargeting

Services that use ads, email
and social media to win back
users who have abandoned
shopping carts or otherwise

PeTapreTuHr Ha canTax

CepBuChl, UICNONb3YOLLME PEKITaMHbIE OO BABMNEHUS], SNIEKTPOHHYHO
MoYTy 1 coumarbHble CETU, AN BO3BpaTa Nosnb3oBaTeNnien, KoTopble
OTKasanuck OT onniaThbl 3aMofTHEHHOW Ha CalnTe KOP3WHbI UITN NHBLIM
06pa3oM He CMOrnM 3aBEPLUMTL ONaTy Ha canTe mMarasvHa.
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failed to complete a
transaction on a website.

Email Marketing Services
Providers that help companies
use email as a method for
demand generation and brand
engagement.

Email MapkeTuHr

CepBucbl Email MapkeTuHra

MpoBangepsbl, KOTOpblIE MOMOratoT KOMMaHUSIM UCMONb30BaTb
SMNEKTPOHHYIO MOYTY B Ka4ecTBe MeToAa (hopMMPOBaHNS cnpoca U
npoaBwxeHusa 6peHaa.

Privacy Compliance

Tools and disciplines to ensure
that any data collected from
websites, social presence,
apps, advertising or third
parties conforms to regional
privacy laws and norms

Cob6nioageHne KOHhUAEHUNMaNbLHOCTH

3awmTa nepcoHanbHbIX AaHHbIX

NHCTpYyMEHTbI M AncumnivHbl agns obecneveHms Toro, YTobbl nobble
AaHHble, cobpaHHble ¢ Be6-CanToB, aKTUBHOCTEN B coLMarbHbIX CETSX,
13 NPUOXEHWNIA, PEKNaMbl UKW OT TPETbUX MWL, COOTBETCTBOBANM
pervoHarsnbHbIM 3aKoHaM M HopMaMm KOHMAEHUMANbHOCTU

Tag Management

Systems simplify the
deployment and maintenance
of JavaScript tags that are
used to exchange data
between online content and
external applications, such as
analytics, advertising and
personalization. One tag
replaces all others, which then
controls publishing of the
appropriate tags. This
decouples tag operations from
the life cycle of online content
and improves the speed of
deployment and changes for
tag-based products.

Tag MeHegXMeHT

CucTteMbl ynpaBreHuUs Teramm

NHcTpymMeHTbl And paboTbl ¢ TeraMmu TpeTben CTOPOHbI Yepes oanH
uHTepdenc. Tern 3gecb — 370 Java-CKpunTbl, HanNnpuMmep, CHETYNKN
Google Analytics unn Angekc.MeTpukn, kogbl pemapkeTuHra, kogpl
OoTCNnexuBaHusa cobbiTs Ha cante u T.4. B cucteme ynpasneHuns teramm
MOXHO paboTaTb He TOMbKO C MapKeTUHIOBbIMU TeraMmu, K npumepy,
MOXHO Nnerko 4o6aBWTb CKPUMT OHMaMH KOHCYNbTaHTa Ha CauT U T.4., HO
npexge BCero 3710 OTHOCUTCA K Teram LMdppoBOro MapKeTuHra.
MepedpasnposBaHo ¢

https://www.searchengines.ru/sistemy upravie.html

Social Marketing
Management

Tools, templates and online
services that enable the
creation, maintenance and
optimization of a branded
presence in social networks
and social media.

Emerging Technology
Technology innovations in an
early stage of maturity,
encompassing initial
commercialization of
technology by vendors and
pilots and deployments by
industry leaders, with typically
less than 5% market
penetration. Emerging
technology products are
typically first-generation and
high-priced, and require much
customization.

SMM

CoumanbHbIN MapKeTUHr MeHeXKMEeHT

MapKeTVIHI' B couMalnibHbIX CeTAX

MHCprMeHTbI, LWabnoHbI n OHﬂaVIH-CepBMCbI, nos3poidlouie co3gaBaTb,
nogaepXumeatb M oNTUMU3NPOBaTb NPUCYTCTBUE KOMIMaHUN B
coumnanbHbIX CETAX U coumanbHbIX Meauna.

HoBasa TexHonorus

TexHonornyeckne MHHOBaLMM Ha paHHel cTagun pasBuTUs,
OXBaTblBaloLLMe NepBoHavarnbHy0 KoMMepLnanm3auno TeXHONOoMMMn
nocTaBLLMKaMn U UHHOBATOPaMK 1 NocrneayroLlee ux passutme
nuaepamu otpacnu, obbl4HO C JONEeN NPOHUKHOBEHUS B PbIHOK MeHee
5%. HoBble TexHOMorM4yeckme NPOAYKThI, Kak NpaBumo — 3To pa3paboTku
NepBOro NMoKosieHns!, NPOAAatoTCs MO BbICOKOW LieHe 1 TpebyroT
3HauYUTEnNbHONM aganTaLun K NoTPEeOHOCTAM KOHKPETHOro Nonb3oBaTtensi.
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Statistical Identification and
Location Profiling
Statistical ID

Technologies that enable
mobile, Web and app services
to identify a device by
extracting characteristics that
are persistent and unique to
that device; they are used for
ad and service targeting,
analytics, and fraud detection.

CraTtuctuyeckasa naeHtudpukaumsa n npocdunmpoBaHue
MeCTOMOJI0XKEeHUA

CrtaTtuctuyecknm ngeHtudumkaTop

TexHonorun, nossonsoLwme cnyx6am MobunbHbIX YCTPOCTB, BED-
cnyx6am 1 NpUoXeHnsIM ngeHTndnLmMpoBaTb YCTPOWCTBO, U3BIeKas
XapakTePUCTUKN, KOTOPbIE ABMNSAOTCHA MOCTOSHHBIMW 1 YHUKaNbHBIMWU NS
3TOro YCTPOWCTBA; OHN UCMONb3YTCA AN TapreTUHra peknamMbl U yCnyr,
aHanusa n obHapy>XeHNs1 MOLLEHHNYECTBa.

Augmented Reality

The integration of physical
environments with digital
techniques, often in real time,
to enhance user decision
making while interacting with a
physical environment.
Enhancements overlay
elements such as descriptive
text, graphics, audio and other
virtual enhancements. It is this
"real-world" element that
differentiates AR from virtual
reality. AR integrates and adds
value to the user's interaction
with the real world, versus a
simulation

[dononHeHHasn peanbHOCTb

O6beaunHeHne umandeckmx cpes ¢ LMdpoBbIMU TEXHONOMMAMU, 4acTo B
pexume peanbHOro BpeMeHu, Ang noBblLeHNa 3hPEeKTUBHOCTH
NPUHATUSA peLUeHMI NoNb30BaTENAMN NpU B3aUMOAENCTBAN C
dmamyeckon cpeon. HanoxeHnsa anemMeHToB, TakuX Kak TEKCT, rpadmka,
ayamo v Apyrux BUPTyarbHbIX akCeccyapoB Ha pearbHble 06beKThbI,
BHEpEHVE UX B pearnbHYH0 OKpYKatoLLyo cpegy notpebutens. IMeHHo
370T "peanbHblil" afIEMEHT OTNMYAET AOMOSIHEHHYIO pearnibHOCTL OT
BMpTyanbHOWM peanbHOCTU. [lononHeHHasA peanbHOCTb MHTErpUpyeT U
NoBbILAET LLEHHOCTb B3aUMOLENCTBUSA NOMNb30BaTeNs C pearbHbIM
MUPOM MO CPABHEHMIO C BUPTYaNbHON CUMYNSALMEN.

Automatic Content
Recognition

Software and services that
enable an application (typically
a smartphone, tablet, or Smart
TV application) to identify a
content element within its
proximity - audio, video or
image. It is based on sampling
a portion of the element,
processing the sample to
derive a fingerprint or detect a
watermark, and comparing the
result with a source service
that manages such identifiers
for a broad collection of
content.

ABTOMaTMyeckoe pacno3HaBaHue koHTeHTa (ACR)

TexHonornss aBTomaTU4eCKOro pacrno3HaBaHusi yCTPOMCTBOM
BOCMPOM3BOAMMOIO UMW COAEPXKALLErocs Ha CTpaHMLax KOHTeHTa.
[Mo3BoNseT CUHXPOHN3MPOBATL pa3fnnyYHbIe YCTPOMCTBa Mexay cobon, a
TakkKe UCNonb3oBaTh NPU 4EMOHCTPALMU KOHTEHTA pasfnnyHble
WHTEPAKTUBHbLIE UHCTPYMEHTbI.
https://nominaltechno.ru/blog/glossarij/avtomaticheskoe-raspoznavanie-
kontenta-acr

Microsensors and The
Internet of Things
Microsensors

Tiny electronic devices that
detect information about their
environment such as
temperature, movement,
proximity or location. They
enable the Internet of Things,
which consists of networks of
physical objects that contain
embedded technology to

MukpoceHcopbl U UHTepHeT Bellen

MukpoceHcopbl

O4yeHb ManeHbkne ANEKTPOHHbIE NPUBOPLI, KOTOPLIE U3MEPSIIOT U
PUKCUPYIOT MHPOPMALIMIO O COCTOSTHUM OKpY>XKatoLLer cpeabl Takyto, Kak
Temnepartypa, ABukeHue, 6nm3ocTb v nonoxeHne. OHM NO3BONAOT
MuTepHeTy Bewei (Internet of Things (10T)), KOTOpbIN COCTOUT U3 ceTen
Pu3ndeckmx 0ObEKTOB, COAEPXKALLNX BCTPOEHHBIE TEXHOMOMMM
B3aMMOOEeNCTBUSA, 06LaTbCcsa 1 B3aMMogencTBoBaTb 06bekTam apyr ¢
Opyrom.

«Internet of Things (IoT) — koHUeNUMs NPOCTpaHCTBa, B KOTOPOM BCe 13
aHanoroBoro u UM@pPOBOro MMPOB MOXET OblTb COBMELLEHO — 3TO
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communicate and interact with
one another.

nepeonpenenqT Hallx OTHOLLIEHUS C 0bbekTamMu, a Takke CBOMCTBA U
CyTb CaMnx OGBLEKTOB.
© Pob BaH KpaHeHOypr».

Emotion Detection

Emotion detection is a
technology allowing
advertisers and agencies to
know how consumers react to
ad exposures

PacnosHaBaHue amouun

PacnosHaBaHne aMouuii - 3TO TEXHONOMSA, NO3BoNsALWas
peknamogaTensM WU areHTCTBaM 3HaTb, Kak NoTpebuTenn pearmpytoT Ha
BO3eNCTBME peknambl

Predictive Campaign
Analytics

Predictive models (based on
analysis of historical patterns,
relationships and behaviors)
that score the propensity to
respond to a marketing
campaign.

MpeackaszatenbHaa AHanuTuka PeknamHbix KamnaHun
MpeauKTUBHaA aHaNMTUKa

MporHo3Hble Moaenu (OCHOBaHHbIE HA aHanm3e UCTOPUYECKNX
3aKOHOMEPHOCTEN, OTHOLLEHMI U NOBEAEHMNS), OLeHUBAIOLLME peaKLmio
noTpebuTenen Ha MapKkeTMHIOBbIE KAMMNaHWMW.

Real-Time Decisioning

The combination of predictive
analytics and decision
capabilities to identify the
optimal action to take during a
customer interaction based on
the customer's needs and the
organization's strategy.

MpuHATHME pelleHnn B peXume pearlbHOro BpeMeHu

CoyeTaHne NpeankTMBHOM (NpeackasaTenbHON) aHanMTUKA 1
BO3MOXXHOCTEW NPUHATUS peLleHniA Ans onpeneneHnst onTumMarnbHbIX
OEVCTBUIA NPU B3aMMOAENCTBMM C KITMEHTAMWN Ha OCHOBE NoTpebHocTeln
KIMEHTa 1 cTpaTernn opraHmsauuu.

Persona Management

The nascent class of tools that
helps people keep track of and
communicate what they are
saying in the context in which
they are saying it while
participating in multiple social
communities.

MepcoHa MeHemKMEeHT

3apoxaatoLwmincs Krnacc MHCTPYMEHTOB, KOTOPbI NOMOraeT Noaam
oTcnexusaTb U coobaTh TO, YTO OHM FOBOPST B TOM KOHTEKCTE, B
KOTOPOM OHW FrOBOPSIT 3TO BO BPEMSI Y4acCTUsi B pasfiMyHbIX coLpanbHbIX
cooOLLecTBax.

Social TV Enablers

Social TV

Platforms that support the
development of second-screen
apps and other enhancements
to TV programming and
advertising that digital
marketers can use to promote
engagement with televised
content in social media

MHCcTpyMeHTLI peanusauunu counansHoro TB

CoumnanbHble TB-aganTtepbl

CouunanbHoe TeneBnaeHue

CyTtb TexHomnornn Social TV 3akniovaeTcs BO BHEAPEHUN COLMATbHbIX
Meama HenocpeacTBEHHO B TENEBM30P, TEM CaMblM YCTPaHsIs
0fHOMOTOYHOCTbL. Social television no3sonsdeT NPsMO Ha 3KpaHe HapaBHe
C nepefaden TeNEBU3NOHHOrO KOHTEHTa obecnevnBaTb roNOCOBOE UMK
TeKcToBOe 00LleHne ¢ cobeceaHNKOM, MPOBOANTL BUAEO-KOHepeHLmH,
co3faBas adEKT NPUCYTCTBUSA.

Social TV npegoctaBnsieT nonb3oBaTeNsiM BO3MOXHOCTb OCTaBNATb
KOMMEHTapun 1 pekomeHgaLmm no NnpocMoTpy TenenporpamMmm, a Takke
OLEeHMBaTb UX.
https://www.pravda.ru/science/technolgies/telecommunications/05-03-
2013/1147183-social-0/

Digital Wallet

A storage place of secure
information necessary to
authenticate a user and initiate
an authorization process to
make a transaction to
purchase goods and services.

ONeKTPOHHbIN KoLllenek

MecTo xpaHeHus 3alumLeHHON nHdopMaLlmm, HeobxogmMMon ansi
ayTeHTUMMKaLKUK Nonb3oBaTens U MHMLMMPOBaHUS npolecca
aBTOpM3aLMmM 41151 COBEPLUEHMS CAEMKM NO NPMOBGpeTEHNI0 TOBApOB 1

ycnyr.

Mobile Payments

MobunbHbIe nnaTexu

14



https://www.pravda.ru/science/technolgies/telecommunications/05-03-2013/1147183-social-0/
https://www.pravda.ru/science/technolgies/telecommunications/05-03-2013/1147183-social-0/

Transactions conducted using
a mobile phone and payment
instruments that include
banking instruments such as
cash, bank account or
debit/credit card, and stored
value accounts (SVAs) such as
transport card, gift card,

Paypal or mobile wallet.

Onepauuu, NPoBOAMMbIE C NOMOLLBI MOBUIBHOIO TenedoHa
nnaTexHbIX MHCTPYMEHTOB, TaKuX Kak AeHeXHble cpeacTBa, GaHKOBCKMe
cyeTa Unm cyeTta Aeb6eToBON/KpeAUTHO KapTbl, TPAHCMIOPTHLIE KapThl,
noaapoydHble kapTbl, PayPal nnm Mo6unbHbIi KOLLENeK.

Natural Language
Questioning

Applications that provide users
with a means of asking a
question in plain language that
a computer or service can
answer with a meaningful
spoken response in a
reasonable time frame.

3apaBaHue BONPOCOB eCTECTBEHHbIM A3bIKOM

MpunoxeHus, NpeoCcTaBnsALWMe Nonb3oBaTeNsM BO3MOXHOCTb 3a4aTb
BOMPOC MPOCTbIM A3bIKOM, Ha KOTOPLIA KOMMNbIOTEP UK Cryx6a MoryT
OTBETUTb MOHATHBLIM Pa3roBOPHbLIM A3bIKOM B Pa3yMHble CPOKMU.

Virtual Actors

Lifelike human figures, whose
image and voice are synthetic,
based on computer imagery
and sound, that could act as
virtual sales and service
personnel while bringing to life
a brand's image and
personality.

BupTyanbHble akTepbl

PeanuctnyHble yenoseyeckue durypeol, Yyen obpas u rornoc
WCKYCCTBEHHbIE, OCHOBaHHbIE Ha KOMMbIOTEPHbIX 0bpa3ax n 3Byke,
KOTOpble MOrnu Bbl BbICTYNaTh B pOfv BUPTYaribHOMO TOProBoro 1
CepBUCHOro NepcoHana, BONmoLas B Xn3Hb 0bpas n MHAMBMAYanbHOCTb
OpeHaa.

Media Labs

Research and development
facilities for testing and
showcasing experimental
concepts in interactivity and
experience design.

Mepua na6oparopum

JNlabopaTopum nccrnenoBaHmnii B pa3paboTok B 0611acTi TECTMPOBaHMS U
[AEeMOHCTpaLn 3KCNEPUMEHTASbHbIX KOHLENLMWiA B MHTEPAKTUBHOM U
nonb3oBaTeNbCKOM MPOEKTUPOBAHNUM.

Advanced Visualization
Tools

Advanced Visualization
Tools supporting the creation
of high-resolution interactive
graphics using data imported
from multiple sources and
analytic algorithms. They
typically support numerous
common chart formats with
additional features for
customization, data exploration
and export.

PaclmpeHHble UHCTPYMEHTbI BU3yanusauuu

MHCTpyMeHThI, NnogaepuBatoLLme co3fgaHne MHTepakTMBHOW rpadonkm
BbICOKOro paspeLleHnsi C NCnonb3oBaHWEM AaHHbIX, UMMOPTUPOBAHHbIX
13 pasnnyHbIX UCTOYHUKOB U aHanmMTU4eckux anroputMmos. Kak npasuno,
OHW NOJAEPXKMNBAKOT MHOTOYUCTIEHHBbIE OBLLEeNpPUHATLIE (dOpMaThI
anarpaMmm ¢ AONONHUTENBHLIMU PYHKLUUSMN ONA HACTPOWKH,
nccneaoBaHusa OaHHbIX U 3KcrnopTa.

Product Design

Services for creating digitally
enabled offerings that include
ideation, specification,
prototyping and user
experience design.

OunsaiH npopykTta

Yenyrm gnsa cosgaHus UMdpoBbIX NPOAYKTOB (CanToB, MOBUIbHBLIX
NPUMNOXEHNIA 1 OPYTNX LMAPOBLIX MPOAYKTOB), KOTOPbIE BKIOYAOT
pa3paboTky nagen, cneumdpukaumio, NPOTOTUNMPOBAHNE U AN3ANH
nonb3oBaTeNbCKOro UHTepdenca.

Automatic Content
Generation

Systems that generate topical
articles (text with optional
images) fit for human

ABTOMaTUYeCKOe reHepupoBaHUe KOHTeHTa

CucTeMmbl, reHepupyloLLMe TeMaTuyeckne ctaTbi (TEKCT, BO3MOXHO C
n3obpaxeHUsIMK), NoaxoasLUmMe AN YTEHUS YENIOBEKOM, Ha OCHOBE
CeMaHTUYEeCKMX NpaBun 1 NpeaMeTHbIX JaHHbIX.
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consumption, based on
semantic rules and subject
data.

Gamification Tools
Technologies that enable the
marketers to challenge and
reward users who interactively
experience the marketer's
offerings, often in collaboration
with others in their social
networks.

MHCcTpyMeHTbI reiMucpmkaumnm

TexHonormn, KoTopble NO3BONSAIT NPMBIEKaTh U BO3HAarpaxaartb
nonb3oBaTenen, KOTopble B UHTEPAKTUBHOM PEXMME UCNbITLIBAIOT
NpeanoXeHnss MapkeTornora, 4acTo B COTPYAHWYECTBE C APYrUMA B
coumanbHbIX CETAX, HA OCHOBE NMOAXOA0B, KOTOPbIE MPUMEHSIIOTCS B
KOMMBbIOTEPHBIX Urpax.

Rich Media Search and
Recommendation

Rich Media Search

Tools and platforms that assist
users in discovering rich media
content, such as video or
audio assets, of interest based
on text, audio and image
analysis and metadata.

Pu4y-megua nouck u pekoMmeHpauus.

Puy-megua - 6aHHepbl ¢ «60ratbiMu BO3MOXHOCTAMU» — C
MHTEePaKTUBHbIM U MyJIbTUMEAUWNHLIM COAEPXKUMbIM.

O6beKTbl, pekraMHble HOCUTENN, ABMNAOLWNECS aKTUBHBIMU
rpacpmMyeckumMmn afieMeHTaMm, OCyLLECTBNSAOLWMMN B3anMogencTene ¢
nonb3oBaTeniemM NoCpeacTBOM 3ByKa, aHUMaL MK, BUOEO U T. M., @ Takke
TEXHOJI0rMM U3roTOBEHMS TaKUX PEKNaMHbIX Matepuanos. Hanpumep,
ansi pud-megma-b6aHHep moryT ucnone3oBaTtbcs Flash (paHee),
JavaScript, HTML5.

https://ru.wikipedia.org/wiki/Pn4-meguna

Puy-megmna nomck - MHCTPYMEHTbI M MaTdopMbl, KOTOPblE NOMOratT
nonb3oBaTensaM B OGHapyXEeHUN PUY-KOHTEHTA, TaKOro Kak BUAeo numnu
ayauo cpefcTtea, NpeacTaBnsioLLero MHTepec, Ha OCHOBE TeKCTa, ayano
1 aHanu3a n3obpaxeHuni n MeTagaHHbIX

Over-the-Top Video Services
OTT Video

The delivery of content using
broadband infrastructure to
bypass a TV service provider's
managed content service
(specifically, its lineup of
broadcast and cable
channels). These services can
deliver high-quality video and
ads to TV screens and players
via online distribution.

OOT Bupeo cepBUCHI

MpepocTaBneHne BUAEO KOHTEHTA C UCMOMb30BaHNMEM LLUMPOKOMOMOCHOM
NHTepHeT nHdpacTpyKTypbl B 06X04 Cnyx6 ycnyr TenesuaeHust
(BelLaTenbHbIX U kKabenbHbIX kKaHanoB). TakMe cryx0bl moryT
NOCTaBNATb BbICOKOKAYECTBEHHbIE BUAEO M PeKamy Ha TeNeBU3NOHHbIe
3KpaHbl 1 Nneepbl Yepes OHNaNH-aUCTPUBYLIMIO.

Program Guide Promotion
TV navigation screens that
incorporate context to help
users find programs and
display advertising.

MHTepakTUBHbLIN Tenerng

MpeacTtasnsieT coboit He TpebytoLlyto aGOHEHTCKOM MNaTbl BCTPOEHHYH
ycnyry, koTopasi obecneunBaeT BbIBO NporpaMmMbl nepeaay kabernbHoro
TeneBnaeHus, UMcpoBoro kabenbHoro TeneBnaeHnst n 3cUpHoOro
BelllaHusa NpsiIMo Ha 3kpaH. OHa No3BONAET HAXOAUTbL CBOW NMOBUMblEe
Tenenepenayu, BUAeTb, KakMe U3 HUX NepeaarTcs B cTaHaapTe
BbICOKOW YETKOCTW, MporpaMmmMupoBaTh 3anncu 1 nony4vaTtb
HaNOMMHaHUA, a TakKXKe Jerko ocyLwecTBnATb HaBurayuo rno COTHAM
KaHasloB.

https://[samsung_glossary_en_ru.academic.ru/559/Tenerng

Product Placement and
Embedded Merchandising
Embedded Merch

Tools and techniques for the
dynamic rendering of signage,
logos and product images and
models in audiovisual media.

MpoaakT-nnencMeHT U BCTpaMBaeMbi MepYaHO4aN3NHT
MHCTPpYMEHTBI U METOAbI AUHAMUYECKOW AEMOHCTPaLNM TEKCTOB,
noroTMNoB, M3obpaxkeHU NPOAYKLMN U MOAENEN B ayANOBU3yarbHbIX
cpencTeax MaccoBol MHAOpMaL MM BO BPEMST TpaHCNALUK
OnpeaeneHHbIX Nporpamm.
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Programmatic TV
Advertising

Programmatic TV

The application of real-time
digital automation and
algorithmic techniques to the
sale, specification, delivery
and insertion of commercials
into TV shows.

Mporpammupyemas peknama Ha TB

Mporpammupyemoe TB

MpumeHeHne ungpoBon aBToMaTU3aL MM B peXMME peanbHOro BpeMeHu
W anropuTMMYeCKMX METOO0B AN Npogaxw, cneundurkaumm, DOCTaBku U
1 BKNOYEHUSA peknambl B TB-Lwwoy.

Digital Out-of-Home Media
Services

Digital out-of-home (DOOH)
refers to hardware, software
and services that support the
electronic distribution of
content to networked screens
that are placed in well-
trafficked areas for advertising,
experiential and informational
purposes. Such screens are
referred to collectively as
"digital signage"

LUndpoBble MynbTMMeAUMHbIE YCITYTU «BHE AOMa»

AnnapaTtHble cpeacTsa, nporpammHoe obecneyveHue n ycnyru,
noaaepXXuBaroLLme aNekTPoOHHOe pacnpoCcTpaHeHNe KOHTEHTa Ha
ceTeBble BUAEO 3KpaHbl, pa3MeLLeHHble B MeCTax C BbICOKAM YPOBHEM
NPOXOoaUMOCTU, ANS peKknamMHbIX U UHPOPMAaLMOHHbIX Lienen. Takme
3KpaHbl eLLe Ha3bIBalTCH «UUMPOBLIMU BbIBECKAMUY.

Smart Kiosks

An interactive appliance,
usually in a public place, that
uses advanced techniques
such as vision sensing to
recognize facts about a user
(such as age and gender), so
that it can deliver more
appropriate information.

CmapT-Knocku

WHTepakTMBHOE YCTPOMCTBO, OBLIYHO HaxoasLeecs B 06LLEeCTBEHHOM
MecTe, KOTOPOe UCNOoNb3yeT NepenoBble TEXHONOMMK, Takne Kak
BM3yanbHOE CKAHUPOBaHWe, s pacno3HaBaHUA NONbL3oBaTenNs
(BO3pacT, nona, pocT, BeC v T.M.), AN npegocTasneHns nonb3osaTernto
b6onee nogxopgsilen nHdoopmMaLmm.

Consumer 3D Printing

An additive technique that
uses a device to create
physical objects from digital
model, whose costs have
decreased to a level that
broadens the appeal to a wide
range of businesses, schools
and consumers.

MoTpebutenbckas 3D-nevyaTb

TpexmepHas nevaTb pmanyecknx o6BLEKTOB HA OCHOBE agaUTMBHbIX
TEXHOMNorMm No UMdpPoBoN MOAENN, MPU KOTOPOKN U3LEPXKKN
YMEHbLUUNNCB A0 YPOBHS, pacLUMpsoLWero npuBnekaTensHOCTb
MCMNoMb30BaHNa JaHHOIo MeToAa ANS LWMPOKOro Kpyra NnpeanpusiTui,
LIKOM M noTpebutenen.

Geofencing

Tools used to create a virtual
space or perimeter for a real-
world physical location, such
as the one square mile around
a store or mall or a 100-yard
radius around a store or facility

FeodeHCUHr

MHCTpyMeHTLI, ncnonb3yemble 4N CO34aHUst BUPTYaribHOro
NpoCTpaHCTBa UNv NepuMmeTpa Anst peansHoro unam4eckoro
MECTOMOJIOXKEHMS, TaKNe Kak 0Ha KBagpaTHas MUNSA BOKPYr MarasuHa
WK TOProBoro LeHTpa, unu paguyca B 100 Sp4oB BOKpyr MarasvHa unm
npeanpustus. Geofencing pabotaeT aBTomatuyecku. 3Has, 4To
KITMEHTBI C ONpeaeneHHbIMN XapakTepUcTMKaMn HaXo4ATCA Henoaarneky,
TEXHOMOrMM MOryT Aenatb UM YHUKaIbHbIE NPEeaoXeHUs (gaxe B
3aBMCMMOCTM OT BPEMEHU CYTOK).

Microlocation

The ability to pinpoint the
position of an enabled device,
such as a smartphone, with
high precision within a defined
range of coverage, in order to
trigger a location-specific
message or event.

Mukponokauus

B03MOXHOCTb TOYHO ONpeaennTb NOMOXEeHNe BKNIOYEHHOMO YCTPONCTBA,
HanpumMmep cMapToHa, C BbICOKON TOMHOCTLIO B Mpeaenax
OnpefeneHHoro ananasoHa oxsaTa, YTobbl akTUBMPOBaTb 3aBUCALLME OT
MECTOMOJIOXKEHMS COOOLLEHME NN COOLITHE.
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Commerce

Transaction or value
exchanges such as a shopping
experience or content-based
buying opportunity.

Kommepuus

Toprosnsi, 06MeH pasnUUHbIMU LEHHOCTAMWU MeXAY NoabMu, B TOM
yncne NoKynaTenbCKUM OMbITOM, MHALMMPOBaHUE MOKYNOK Ha OCHOBE
npvBMeKaTeNbHOrO KOHTEHTa CanToB, MOBWIBbHBIX MPUIOXEHWUIA,
CTpaHuy B couceTax (TEKCTOBOro cogepxaHus, oTo 1 T.0.).

Digital Retailers

Companies that sell products

on the Web and may also sell
data and targeted promotional
opportunities.

LundpoBbie po3HuyHbIe ToproBubl (LiudpoBbie, oHnanH marasuHbi)
KomnaHun, koTopble NpoaatoT TOBapbl B MIHTEPHETE, a Takke MOryT
npodaBaTb AaHHbIE U peKamy Ha CBOMX carTax.

Digital Wallet

A storage place of secure
information necessary to
authenticate a user and initiate
an authorization process to
make a transaction to
purchase goods and services.

OneKTPOHHbIN Kowernek

MecTo xpaHeHus 3alumLeHHon nHdopmaLmm, HeobxogmMmMon ans
ayTeHTudumKaLmm nonb3oBaTens N MHULMMPOBAHMA nNpoLiecca
aBTOpM3aLmMmM ANsi COBEPLUEHMS CAEMNKM NO NpMobpeTeHno ToOBapoB 1
YCIyr.

Mobile Payments
Transactions conducted using
a mobile phone and payment
instruments that include
banking instruments such as
cash, bank account or
debit/credit card, and stored
value accounts (SVAs) such as
transport card, gift card,

Paypal or mobile wallet.

MoOunbHbIe nnaTexm

Onepauun, NpoBOANMbIE C MOMOLLbIO MOOUWITLHOIO TenedoHa u
NNaTeXHbIX MHCTPYMEHTOB, TaKMX Kak AeHeXHble CpeacTBa, OaHKOBCK/e
cyeTa unu cyeTta AebeToBON/KpeaUTHON KapThl, TPAHCMOPTHbLIE KapThl,
nogapoyHble kapTbl, PayPal unm MobunbHbI Kowenek.

Loyalty Marketing

A discipline used to market the
benefits of a sustained
relationship with a brand by
illustrating cost-of-ownership
benefits that are achievable
through long-term loyalty.
Loyalty marketing often
includes the management of
loyalty cards, discount clubs or
other programs designed to
encourage and reward repeat
purchases and long-term
loyalty.

MapkeTUHr nosinbHOCTH

Komnnekc MapkeTUHroBbIX MEPONPUATUIA, KOTOPbIE HanpaBneHbl Ha
co3flaHne JOMrOCPOYHBLIX OTHOLLEHWI C KNMEHTaMMU, C Lienbio caenatb ux
NOCTOSIHHLIMW NoKynaTensamvi. MapKeTUHI NOSINbHOCTY HanpaBreH Ha
[AEeMOHCTpaLMIo KIMEHTaM NPeUMyLLECTB OOMTOCPOYHbIX
B3aMMOOTHOLLUEHNI ¢ 6peHaoM. HYacTo BknoyaeT B cebs ynpaBneHue
KapTamu NosinbHOCTMW, AUCKOHTHLIMM KIy6amMu unu apyrumm
nporpammamMu, npegHasHa4yeHHbIMY 4N NOOLLPEHUS U BO3HarpaXxaeHus
NMOBTOPHbIX MOKYNOK U AONTOCPOYHOM NOANBHOCTMY.

Product Reviews and
Recommendations

Services and applications
providing aggregated product
reviews and recommendations
to support e-commerce
shopping experiences.

OT13bIBbI O npoAyKuun U pekomeHgauumm

CepBMCbI N NpUNoXxeHund, npegocrtasnidaline HesaBucMMble 0630pr
NPOAYKTOB N peKoOMeHOaunn Ha HUX Ond nognep>XaHnd ypoBHA
noKynaTtesibHOro cnpoca B SﬂeKTpOHHOVI TOprosJe.

Advocacy Marketing

A discipline for activating a
brand's advocates with
unprecedented scale over the
social Web. When advocacy
marketing is enabled with
digital techniques and
advocate stories, then

MponaraHga MapKeTUHr

MUHdopmaumnoHHO-NponaraHAUCTCKUA MapKeTUHT

MapkeTUHI Cc NOMOLLLIO aABOKaTOB OpeHAaa

MeToabl akTMBM3auumn agBokaToB OpeHaa B 6onbLumx Macwtabax ¢
NMOMOLLIbKO couMarnbHbIX ceTen. [leaTenbHOCTb aABoOKaToB OpeHaa
aKTMBUPYETCS C NMOMOLLbIO LMPPOBLIX METOAOB U NpoNaraHAUCTCKUX
NCTOPUI, 0400PEHNst U peKkOMEHAALMN MOTYT PacnpoOCTPaHSTLCS
MUIIITMOHAMM JI0AEN, C Y4ETOM 3KCMOHEHLIMANBHOIO Xapakrepa
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endorsements and
recommendations are
amplified to potentially millions
of people, given the
exponential nature of social
networks. Advocacy marketing
has been used effectively to
acquire new customers but is
now actively being used in
loyalty and retention initiatives.

coumaneHbIxX ceTen. MNMponaraHANCTCKUIN MapKeTUHT 3 EKTUBHO
ucnonb3yeTcs AN NnpuobpeTeHnsa HOBbIX KIMEHTOB, aKTUBHO
NCNOMb3yeTCs B MOBbILLEHUN NOANBHOCTU N YAEPKaHUW KITMEHTOB.

Social Commerce

A discipline that uses
interactions of potential buyers
and their behavior with one
another on social networks to
identify opportunities for brand
engagement and direct sales.
Social networking sites have
been shown to be good
marketing environments if they
are used to blend in with the
social experience, versus
interrupting it.

CouunanbHasa KOMMepuus

CouunanbHas TOproens

[MoaBunAa 3NEKTPOHHOWM KOMMepLUK, KOTopas npegnonaraet
MCnonb30oBaHMe coumarnbHbIX CPeACTB MacCoBON MHdOpMaLUN,
coumarnbHbIx ceTen n nHtepHeT-CMW, KoTOopble NoaAepKnBatoT
coumanbHble B3anMoaencTBms 1 nonb3oBaTenen Ansa okasaHns NoMoOLLn
B OHIalH NOKyrKe 1 npogae NpoAyKToB 1 ycnyr. pyrumu croBamu,
coumarnbHas KOMMeEpPLNSA — UCMONb30BaHUE couunarbHbIX CeTel B
KOHTEKCTEe TpaH3aKUWI 311EKTPOHHOM TOProBIn.
https://ru.wikipedia.org/wiki/CounanbHasg KoMmmepuus

Product Search

A searchable index of
commercial product
information, including
merchandise images,
specifications, pricing and
availability information.

Mouck ToBapoB

Mownck nHopmaLmMmn 0 KOMMepPYeCKMX NPoAyKTax, BKIoYas
n3obpakeHus ToBapoB, cneumdukaumm, LeHoobpasoBaHme u
WH(OPMaLMIO O OCTYMHOCTH.

Mobile Commerce

The delivery of digital
commerce transactions via
mobile device (e.g.,
purchasing a product from a
retailer or purchasing tickets to
a concert via a smartphone or
feature phone). The most
prevalent channels for mobile
commerce include mobile apps
and mobile-optimized
websites.

Mo6wunbHasa kommepuus (M-Commerce)

3aknioYeHne aNeKTPOHHbBIX TOProBbIX CAENOK C MOMOLLBI MOBUNBHOTO
yCTpoONCTBa (HanpvmMep, NOKyrnka ToBapa y npoAasua Wi nokynka
OMNeToB Ha KOHUEpPT Yepe3 cMapTdoH nnu TenedoH). Hanbonee
pacnpocTpaHeHHbIMU KaHanamm MoGUNbHON KOMMEpPLUK SABMSIIOTCS
MOOUINbHbIE MPUNOXEHUS U ONTUMU3NPOBAHHbBIE AN MOOUMBbHBLIX
ycTponcTs Beb-cantbl. Hanbonee nepcnekTyBHbIM HanpaBneHnem
MOBWMBHOW KOMMEpPLMM ABMSETCS NpoAaa Yepe3 MeCCeHKepbl.

Digital Offers
Communications from daily
deal sites and aggregators,
flash sale sites, group buying
sites, social media sites,
corporate websites, and
related time promotions that
can be redeemed through both
online and offline channels.

OnekTpoHHbIe (undposbie) npeanoxeHus (odcepbl)
Kommepueckue NpeanoxeHns B UHTEPHET Ha pasnuyHbIX pecypcax,
KOTOpPblE MOXHO BbIKYNUTb Yepes OHMarH-1 odrnanH-kaHarnbl.

Mobile Apps and Content
Services

Mob6unbHble NPUNoXeHna U KOHTEeHT-CepPBUCDHI
Kommepqecme pa3pa60TKM MOBMMbHBIX I'Ipl/IJ'IO)KeHVIIZ, KOHTEHTa 1 yCcnyr.
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Commercial developers of
native mobile applications,
content and services.

Digital Asset Management
An application and searchable
repository for creative
elements, such as graphics,
photography, video and audio
clips, animation, interactive
elements and custom fonts,
that supports Web content
management and app
development systems.

YnpaBneHue uncpoBbLIMM aKTUBaMU

MpunoxeHne n xpaHuUNuLLEe gaHHbIX 419 NOUCKa 31EMEHTOB
TBOpPYECTBA, Takunx Kak rpadmka, dpotorpacms, Bu4eo v ayguo Knuel,
aHMMaums, MHTEPaKTUBHbIE 3MEMEHThI U MOMb30BaTenbCcKkme WpudThl,
noagepXumBatolime ynpasneHne Be6-KOHTEHTOM U CUCTEMON pa3paboTku
NPUNOXEHWUNA.

Mos3BonseT ah(pekTUBHO MCKaTb, XpaHUTb, CUCTEMATU3NPOBATL U
aenutbcs oTorpadusamMm, UNAKCTpaumMsaMm, BUAEO U APYrMMM TUNamm
AaHHbIX. Pannbl, pasmMelleHHble B cuctemax DAM, cHabxatoTtca
pasnUYHbIMM MeTafaHHbIMU: TeraMmu, KaTeropusimm, cratycamm u T.4.,
YTO NO3BONAET 3HAYUTENBHO YBENUYUTL CKOPOCTb PaboTbl C HAMMN.
http://www.qglossostav.ru/word/2412/

E-Commerce Enablers
Products and services for
creating engaging commerce
experiences to drive
transactions. They typically
include customizable shopping
carts, storefronts,
merchandising tools, and
social features.

MHCTpyMeHTbI peanu3aunm 3neKTPOHHOW KOMMepLUmn

MpoayKThbl 1 ycnyru Ans co3gaHnsi NpyMBiekaTenbHOro KOMMEPYECKOro
BreYaTnieHns oT MarasvHa g CTuMynupoBaHms npogax. OHu 06bIYHO
BKITIO4AIOT HacTpanBaemble KOP3UHbI, ANTEKTPOHHbIE BUTPUHBI,
WHCTPYMEHTbI MepYaHgan3nHra n coumarnbHble XapaKTepUCTUKK
npoaykra.

Content Marketing Platforms
Tools and services used by
marketers to create, curate,
collate and cultivate branded,
user-generated and third-party
content across multiple
channels.

Mnatcopmbl KoHTeHT-MapkeTuHra

KoHTeHT-MapkeTuHr

MHcTpymeHThl (nporpammel, 6a3bl 4aHHbBIX 1 T.1.) U YCyTw,
ncnonb3yemble MapKeTonoraMmu Ans co3gaHusl, COpTUPOBKMY,
ConocTaBrieHns!, paclumpeHnss obbema cobcTBEHHOrO (CBOEN hrpmbl),
Nofb30BaTENbCKOro U CTOPOHHETO (TPETLUX NUL: AMCTPNOYTOPOB,
NMOCTaBLLMKOB W T.M.) KOHTEHTA U pacnpoCTpaHeHWs ero no pasHbIm
KaHanam KOMMYHMKaLUnW.

Site Retargeting

Services that use ads, email
and social media to win back
users who have abandoned
shopping carts or otherwise
failed to complete a
transaction on a website.

PeTapreTuHr Ha canTtax

CepBuChl, UICNONb3ytoLLME PEKaMHble 00 BABNEHNS, SNEKTPOHHYIO
NnoYTy M coumarbeHble CETU, ANdA BO3BpaTa Nosnb3oBaTenen, KoTopble
oTKasanucb OT onnaTtbl 3anoSIHEHHOW Ha CalTe KOP3MHbI UMW UHBIM
0obpa3om He cMOrnu 3aBepLUMTb OMnaTy Ha canTe MarasuHa.

Digital Agencies

Digital marketing agencies are
creatively led professional
services firms that help
marketing executives manage
a more effective marketing
mix. Modern agencies combine
traditional creative
competencies with digital
technologies to help marketers
compete with a more data-
driven customer experience,
informed by greater insight
through mobile, social, and
analytics. Once dominated by
communications and
promotional activities, leading

Digital-AreHTCTB

LudpoBble areHTcTBa. JuaxuTan areHTCTBA.

LincppoBble MapkeTUHroBble areHTCcTBa NpodeccnoHanbHo nomorarT
PYKOBOAUTENSAM MapKETUHIOBX CNyX0b 6onee adekTnBHO ynpaBnaTh
KOMMMNEKCOM MapKeTUHI MUKC. COBpeEMEHHbIE areHTCTBa COYeTaloT B
cebe TpaaMuMOHHbIE TBOPYECKME KOMNETEHLUN C LNGPOBLIMHU
TexHonoruamu, 4tobbl NOMoYb MapkeTonoram pabortats ¢ 6onee
ONbITHLIMM KITMEHTAMMU, KOTOPbIE YMEIOT NOMb30BaTLCA AAaHHbIMK, Gonee
MOOUITbHBI, COLMAanbHO U aHaNMTUYECKN akTUBHbI. B HacToswee Bpems
BegyLUMe areHTCTBa, KOTopble JOMUHUPYIOT B chepe KOMMYHUKauum m
peknamMHbIX MeEPONPUSATUIA, MOMOralT KIMeHTaMm uccneaoBaTtb HOBbIE
MCTOYHMKM POCTa, BKMOYas AnBepcudukaumio pblHKOB, pa3BmnBaTtb UAen
HOBbIX NPOAYKTOB, PacLUMPATb UHBECTULIMM B OCHOBHbIE HanpaBreHus
B6usHeca u nepexoanTb B LUGPOBOA MUP.
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agencies today help explore
new sources of growth,
including market
diversification, and product
ideation and

development. Leaders are
increasing investing in
business transformation
consulting skills to help extend
core businesses into the digital
world.

Management Consultants
Consulting firms that provide
strategic advice to enterprises.
Management consultants are
branching into digital
marketing strategy and

KoHcynbTaHTbI N0 ynpaBreHuo

KoHcynbTaumoHHble ovpMbl, NpedocTaBnsaLLIMe cTpaTernieckme
KOHCYMbTaUMn npeanpuaTMam. KoHcynbTaHTbl MO ynpaBneHuio
noapasfaensitoTcsl Ha KOHCYIbTaHTOB MO LMGPOBO MapKeTUHIOBOA
cTpaTernm 1 aHanuTuKoB

analysis.
Multichannel Campaign YnpaBneHue MHOrokaHasnbHbIMM KaMNaHUAMM
Management YnpaBneHue kamnaHuen

Campaign Management

A process as well as software
and services that enable
companies to plan, design,
launch, manage and measure
marketing programs targeted
at specific customer segments
across a multichannel
environment.

Mpouecc, a Takke NporpaMMHoe obecrneyeHne n ycryru, Kotopble
NO3BOMSOT OpraHn3auusaM NnaHnpoBaTb, pa3pabaTbiBaTth, 3anyckaTb,
ynpaBenaTe U 3MepATb dPPEKTUBHOCTb MAPKETMHIOBbLIX MPOrpamMm,
OpUEHTUPOBaHHbIX Ha onpenerieHHble CerMeHTbl KINMeHTOoB B
MHOroKaHarnbHowm cpee.

Social

CouuvanbHbIN TPeK

Social

Environments, applications,
technologies, businesses and
cultures that focus on
interpersonal communication
and community enablement.

Couuym

Okpyxatollas cpena, NpUNoXeHusl, TEXHONorMu, npeanpuHUmMaTenbckas
AeATenbHOCTb U KyNbTypa, COCPeaoTOMEHHbIE HA MEXITMYHOCTHOM
KOMMYHUKaLMK 1 noaaepxke coobliecTsa.

Social Networks

Online websites, such as
LinkedIn, Facebook or Twitter,
that provide open or private
membership in which people
share information.

CoumnanbHble ceTy

MHTepHeT-canThl, Takme Kak LinkedIn, Facebook unu Twitter, koTopble
npeaocTaBnsoT OTKPbITOE NN YaCTHOE YNEeHCTBO, B KOTOPOM noan
0o6MeHnBatloTCa MHpopMauuen.

Social TV Enablers

Platforms that support the
development of second-screen
apps and other enhancements
to TV programming and
advertising that digital
marketers can use to promote
engagement with televised
content in social media

MHCcTpyMeHTLI peanusauunu counansHoro TB

CouunanbHble TB-apanTtepbl

CoumanbHoe TeneBugeHue

CyTtb TexHonorum Social TV 3akntoyaeTca BO BHEAPEHUN coLManbHbIX
Meama HenocpeaCcTBEHHO B TENEBU30P, TEM CaMbIM YCTPaHAS
OAHOMOTOYHOCTbL. Social television No3BonsieT NPSIMO Ha 3KpaHe HapaBHe
C nepepaden TeNeBM3NOHHOIO KOHTEHTa obecneyvnBaTb rofIOCOBOE UMK
TekcToBOe 00LLeHne ¢ cobeceqHNKOM, NPOBOANTL BUAEO-KOHbepeHL M,
cosfasas adeKT NPUCYTCTBUSA.

Social TV npegoctaBnsieT Nonb3oBaTensiM BO3MOXHOCTb OCTaBMATb
KOMMEHTapuUn 1 pekoMeHgaumMmn no NpocCMoTpy TeNenporpamMmm, a Takke
oLeHnBaTb MX.
https://www.pravda.ru/science/technolgies/telecommunications/05-03-
2013/1147183-social-0/
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Social Applications
Developers and tool providers
for applications designed to
run in social environments
such as Facebook, Twitter, or
LinkedIn

CouunanbHble NpUIIOXeHUs!

Pa3paboTunkm 1 NOCTaBLLMKN UHCTPYMEHTOB ANSA NPUMOXEHUN,
npegHasHayYeHHbIX Ans pabdoTbl B coumarnbHbIX cpefax, Takux Kak
Facebook, Twitter nnu LinkedIn

Product Reviews and
Recommendations

Services and applications
providing aggregated product
reviews and recommendations
to support e-commerce
shopping experiences.

OT3bIBbl O NPOAYKLMU U peKoMeHAaLUm

CepBucbl U NPUIOXKEHMUS, MPeAoCTaBNsALWNE He3aBUCMMblE 0630pbI
NPOAYKTOB U PEKOMEHAALMN Ha HUX ANs noaaepKaHUs YpOBHS
NMOKynaTesnbHOro crnpoca B 3N1EeKTPOHHON TOProBere.

Advocacy Marketing

A discipline for activating a
brand's advocates with
unprecedented scale over the
social Web. When advocacy
marketing is enabled with
digital techniques and
advocate stories, then
endorsements and
recommendations are
amplified to potentially millions
of people, given the
exponential nature of social
networks. Advocacy marketing
has been used effectively to
acquire new customers but is
now actively being used in
loyalty and retention initiatives.

MNponaraHga mapkeTUHT

MHdopmaumoHHO-NponaraHANCTCKUA MapKeTUHT

MapkeTuHr ¢ noMoLlbI0 aaBoOKaToB 6peHaa

MeToabl akTMBM3aumn agsokaToB 6peHaa B 6onblumx macwTabax ¢
MOMOLLIbIO coLmanbHbix ceTen. [leaTenbHOCTbL aaBoKaToB GpeHaa
aKTUBUPYETCH C NOMOLLbIO LMPpOBLIX METOAOB U NMponaraHANCTCKNX
NCTOpUIA, 0A0BPEHUst N pekoMeHdaunyM MoryT pacnpoCTpPaHATLCS
MWNMOHaMWU MOAEN, C Y4ETOM SKCNOHEHLManbHOro xapakrepa
coumanbHbIx ceTen. [NMponaraHANCTCKMN MapKeTUHT 3dhPeKTUBHO
ncnonb3yeTcs Ans NpuobpeTeHnst HOBbIX KIMEHTOB, akTUBHO
NCNOMb3yeTCs B MOBbILLEHUN NOANBHOCTU N YAEPKaHUW KIMEHTOB.

Social Commerce

A discipline that uses
interactions of potential buyers
and their behavior with one
another on social networks to
identify opportunities for brand
engagement and direct sales.
Social networking sites have
been shown to be good
marketing environments if they
are used to blend in with the
social experience, versus
interrupting it.

CouunanbHas kKommepumsi

CouunanbHas TOproens

MoaBunA 3NEeKTPoOHHOW KOMMepPLUK, KoTopas npeanoraraeT
MCNomnb30BaHWe coumanbHbIX CPeACTB MacCoBOM UHOpMaLInK,
coumanbHbIx ceTen n nitepHeT-CMU, koTopble NoaAepKuBatoT
coumanbHble B3aMMOAENCTBMSA 1 NoNb3oBaTenen Ans okasaHvus noMOoLLn
B OHNaWH NOKynke v Nnpogaxe npoaykTos u ycnyr. Opyrumu cnosamu,
coumanbHas KOMMepPLNs — MUCNoNb30BaHUe coumarnbHbIX CeTen B
KOHTEKCTe TpaH3aKUUIN aNeKTPOHHOW TOProBnu.
https://ru.wikipedia.org/wiki/CouranbHag koMmepums

Community Management
Communities

Technology and disciplines to
manage external communities,
with features such as
moderated discussion groups,
suggestions and feedback,
alerts and announcements,
and peer assistance
knowledge bases.

YnpaBneHue coo6LecTBOM

KOMbIOHUTU-MeHegKMeHT

CoobLecTBa

TexHonormm n QUCLUMNMHLI NS ynpasneHust coobLiecTBamm ¢ TakuMm
PYHKLMAMN, KaK MOAEepUpyeMble ONUCKYCCUOHHbIE rPYMibl, NpeanoXeHus
1 OT3blIBbl, ONOBELLEHUS 1 0ObABMNEHUS, a Takke 6asbl 3HAHWUIA NO
0KasaHuo NoOMOLLM YrieHam coobLyecTsa.

Blogging Platforms
Blogs

Brnor-nnartdopmbl
Bnorun
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Broadcast-style
communications systems that
enable authors to publish
articles, opinions or product
reviews (known as posts),
which can be delivered
through stand-alone websites,
email, feed syndications
systems and social networks.
Blogging platforms also enable
direct reader participation with
the host blogger or with other
blog participants by enabling
user comments.

CuncTeMbl LUIMPOKOM KOMMYHUKaLLMN B MHTEPHET, NO3BOSSAKOLIME aBTOpPaM
nybnukoBaTb CTaTbu, MHEHUS NN 0630Pbl NPOAYKTOB (M3BECTHLIE KaK
MocCTbl), KOTOpbIE MOTYT ObITb NepeaaHbl Yepe3 aBTOHOMHbIE BEG-CanThl,
SMEKTPOHHYIO NOYTY, CUCTEMBI PacnpoCTpaHeHUsi HOBOCTEN No noanucke
1 coumanbHble ceTu. bror-nnatgopMbl Takke AarT BO3MOXXHOCTb
NpsIMONA CBA3W YnTaTeneln ¢ asTopom 6rnora unu ¢ ApyrumMm y4acTHUKaMm
6nora nyTem BKMOYEHUS KOMMEHTAPUEB NONb30BaTENEN.

Social Analytics

The monitoring, analysis,
measurement and
interpretation of digital
interactions and engagement
with people, topics, ideas and
content in social
communications. It includes
sentiment analysis, natural-
language processing and
social networking analysis
(influencer identification,
profiling, scoring and analysis),
predictive modeling and
recommendations, and
automated identification and
classification of subject/topic,
people or content.

CouunanbHasa aHanuTUKa

MOHUWUTOPWHT, aHann3, U3MepeHne N NHTepnpeTauns UMpPoBbIX
B3aUMOAENCTBUA U B3aMMOJENCTBUN C NOObMU, TEMaMU, UAESIMU U
coepkaHneM B coumarbHbIX KOMMYHMKaumuax. OHa BKITOYaeT aHanma
MHEHWIN, 00paboTKy eCTECTBEHHOIO s3blka U aHanNu3 counanbHbIX ceTen
(noeHTNdUKauma akTopoB BANAHUS, NPOMUNINPOBaHME, OLIEHKA U
aHanua), npeauMKTMBHOE MOAENVPOBAHNE Y PEKOMEHOALUN, a TaKkKe
aBTOMaTU3NPOBAHHYI0 MOEHTUMKALNIO 1 KnaccuukaLlmo
cybbekTa/TeMbl, NOAEN NN KOHTEHTA.

Social Marketing
Management

Tools, templates and online
services that enable the
creation, maintenance and
optimization of a branded
presence in social networks
and social media.

SMM

CouvanbHbI MapKeTUHI MeHeOgXXMEHT

MapkeTUHr B coumanbHbIX CeTAX

UHCTpYyMeEHTBI, WabnoHbl U OHNAaNH-CePBUCHI, NO3BOMSOLME CO30aBaTh,
nogaepxusaTb U ONTUMU3MPOBATbL NPUCYTCTBUE KOMMNAHUM B
couunanbHbIX CETAX U colMnanbHbIX Meana.

Social Search

A style of Web search that
uses elements of a user's
social behavior; such as
places visited, likes/dislikes,
favorites, recent activities and
conversations, to improve the
results of searches inside and
outside enterprises. Such
elements are typically stored
as metadata, making social
search a type of metadata
mining. It also enables users to
disambiguate results from their
gueries more effectively.

CouunanbHbIN NOUCK

CTtunb Beb-noncka, KOTopbI UCNOMb3yeT 31EMEHTbI COLMANbHOMo
noBedeHs Nonb3oBaTtersl, Takne Kak nocewlaemMble Mecta, HpaBUTCs/He
HpaBuTCs, M3bpaHHOe, NocreaHne MeponpusaTus u 6eceabl U T.4., ANs
ynyyleHns pe3ynbTaToB Novcka BHYTPU 1 3a npegenamu
onpegerneHHoro npoekta. Takme anemeHTbl 06bIYHO XpaHATCSa B BUAe
MeTafaHHbIX, YTO AenaeT coumarnbHblA MOUCK BUAOM
WHTENNEKTyanbHOro aHanuaa metagaHHbix. OH Takke No3sonseT
adhhekTnBHEE YCTPaHUTb HEOAHO3HAYHOCTb Pe3ynbTaToB 3anpocoB
nonb3oBaTenen.

[pyroe onpegenexHue:

Cepsuc Social Search npegHasHa4veH ans noucka NnoTeHumanbHbIX
nokynaTtenen npu NoMoLLu coumarnbHbix ceTen. Cuctema MOHUTOPUT
NPodUNN KOHKYPEHTOB KOMMaHUUN N EXXeOHEBHO MPUCLINAET 3aKasunky
OTYETLI C MHpOopMaLMen 06 akTMBHbLIX MOMb30BaTENAX CoLceTen,
KoTopble Mornu bl BbITh 3anHTEPECOBaHLI B MOKYMKe TOBapa Unm ycnyr
y OpraHusauum.

23




https://vc.ru/8330-social-search

Social Ad Management
Services to optimize social
advertising across networks
such as Facebook, Twitter,
LinkedIn and Google.

YnpaBneHue peknamon B coumnanbHbIX CeTsX
Ycnyrm gns onTuMmnsaummn peknambl B coumanbHbIX CETSAX, TaKUX Kak
BkoHTakTe, OgHoknaccHuku, Facebook, Twitter, LinkedIn u 1.0.

Digital Agencies

Digital marketing agencies are
creatively led professional
services firms that help
marketing executives manage
a more effective marketing
mix. Modern agencies combine
traditional creative
competencies with digital
technologies to help marketers
compete with a more data-
driven customer experience,
informed by greater insight
through mobile, social, and
analytics. Once dominated by
communications and
promotional activities, leading
agencies today help explore
new sources of growth,
including market
diversification, and product
ideation and

development. Leaders are
increasing investing in
business transformation
consulting skills to help extend
core businesses into the digital
world.

Digital-AreHTcTB

LUundpoBble areHTcTBa. MaxuTtan areHTCTBa.

LindppoBble MapKeTUHroBble areHTCTBa NpodeCcCUoHarnnbHO NoMorawT
PYKOBOAUTENSIM MAPKETUHIOBLIX CNY>0 Bonee acheKkTNBHO ynpaBnsThb
KOMMMNEKCOM MapKeTUHI Mukc. COBpeMeHHbIE areHTCTBa COYEeTaloT B
cebe TpaaMLMOHHbIE TBOPYECKME KOMMETEHLMM C LMGPOBLIMU
TexHonormsiMm, Ytobbl NOMoYdb MapkeTonoram paboTaTb ¢ 6onee
ONbITHLIMM KITMEHTAMMU, KOTOPbIE YMEIOT NOMNb30BaThCA AaHHbIMK, Bonee
MOBUIBHBI, COLMAnbHO N aHaNUTUYECKM akTUBHbLI. B HacTosiLee Bpems
BeAyLLMe areHTCTBa, KOTopble AOMUHUPYIOT B chepe KOMMYHMKaLNA 1
peKnamMHbIX MeponpuaTUA, MOMOralT KITMEHTaM UCCIe40BaTb HOBbIE
WCTOYHMKMN pOCTa, BKIHOYasa ANBEepCUMKaLMIo PbiHKOB, pa3BMBaTh NAEN
HOBbIX MPOOYKTOB, PacLUMPATb UHBECTULMM B OCHOBHbIE HanpasreHus
Oun3Heca 1 nepexoauTb B LMdPOBOWA MUP.

Idea Management

Tools that support a structured
process for generating,
improving and prioritizing
insights that would otherwise
not have emerged through
normal processes.

YnpaBneHue ngeamu

MHCTpyMeHTbI, NogAepKMBatoLLme CTPYKTYPUPOBaHHbBIN NpoLecc
dopMMpOBaHUSA, COBEPLLUEHCTBOBaHMWSA U OrnpeaeneHus NoHATUN,
KOHUenuumn, naemn (MHCanToB), KOTOPbIE B MPOTVBHOM Cly4ae He
BO3HMKanu Obl B Xxoge 06bl4HbIX NPOLECCOB.

Crowdsourcing

The processes for sourcing a
task or challenge to a broad,
distributed set of contributors
using the Web and social
collaboration techniques.
Crowdsourcing applications
typically include mechanisms
to attract the desired
participants, stimulate relevant
contributions, and select
winning ideas or solutions.

KpayacopcuHr

MpuBneveHne K peLeHnio TEX UNN UHbIX MPOGeM B pa3nu4YHbIX BUaax
OEeATENbHOCTY LUMPOKOIo Kpyra NuL, Anst MCNoSb30BaHUS: X TBOPYECKUX
CMOCcOBHOCTEN, 3HAHWI 1 oMbITa Mo TUNy cyonogpsaHon paboTsl Ha
006pOBOMbHBIX HaYanax ¢ NPMMeHeHMeM MHAOKOMMYHMKALIMOHHbIX
TEXHOMNOIMNMN.

https://ru.wikipedia.org/wiki/KpaygcopcuHr

Mobile

MobunbHbIN
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Communication, applications
and activities enabled by a
class of wireless devices that
include handhelds (typically
smartphones and feature
phones), tablets and other
highly portable computers.

KoMMyHMKaLMK, NpUNoxXeHns 1 MeponpuaTus, nogaepXxvBaemble
Knaccom 6ecnpoBOAHbIX YCTPOWUCTB, KOTOPbIE BKMOYaloT B cebsi
KapMaHHble ycTporcTBa (06bIMHO CMapTOHbI U MHOTO(PYHKLIMOHATbHbIE
TenedoHbl), MNaHWeThl M NPoYnNe NOPTATUBHbBIE KOMMNbIOTEPHbIE
YCTPOMCTBA.

Statistical Identification and
Location Profiling
Statistical ID

Technologies that enable
mobile, Web and app services
to identify a device by
extracting characteristics that
are persistent and unique to
that device; they are used for
ad and service targeting,
analytics, and fraud detection.

CraTtuctuyeckas ngeHtudumkauma n npodmnupoBaHume
MEeCTOMOJIOXEHUSA

CraTtuctuyeckum ngeHtndukaTop

TexHonornn, nossonsgowme cnyxbam MobunbHbIX YCTPOUCTB, BED-
cnyx6am 1 NpUnoXeHUAM naeHTnduLmMpoBaTb YCTPOUCTBO, U3BMeKas
XapakTePUCTUKN, KOTOPbIE ABNSAIOTCHA NOCTOSAHHBIMU U YHUKAINbHbIMU ANg
3TOro YCTPOWMCTBA; OHU UCMONb3YIOTCHA AN TapreTuHra peknambl U yCnyr,
aHanmsa n obHapy>XeH1s MOLLEHHMWYECTBa.

Augmented Reality

The integration of physical
environments with digital
techniques, often in real time,
to enhance user decision
making while interacting with a
physical environment.
Enhancements overlay
elements such as descriptive
text, graphics, audio and other
virtual enhancements. It is this
"real-world" element that
differentiates AR from virtual
reality. AR integrates and adds
value to the user's interaction
with the real world, versus a
simulation

[ononHeHHas peanbLHOCTb

Ob6beanHeHve usnyecknx cpes ¢ LMpoBbIMM TEXHOOMMSMM, YacTo B
pexume peanbHOro BpemMeHu, Ans nosbileHns 3eKTUBHOCTH
NPUHATUSA peLleHnn NoNb30BaTeNAMN Npu B3anmoaencTenm ¢
dumsmdeckon cpegon. HanoxeHns aneMeHToB, Takux Kak TekcT, rpadumka,
ayamo v Apyrux BUpTyarbHbIX akCecCyapoB Ha pearbHble 06beKThl,
BHEApPEHVE UX B peanbHYyIo OKpyxatoLLyto cpegy notpebutens. MIMeHHo
3TOT "peanbHbIi" 3aNeMeHT OTnM4aeT AOMONTHEHHYIO pearnbHOCTb OT
BMPTyanbHOWM peanbHOCTU. [lononHeHHas peanbHOCTb MHTErPUpPYyeT U
NoBbILLAET LEHHOCTb B3aUMOAENCTBUS NONb30BaTeNs C pearnbHbIM
MWPOM MO CPaBHEHMWIO C BUPTYyanbHOW CUMYNSALMEN.

Automatic Content
Recognition

Software and services that
enable an application (typically
a smartphone, tablet, or Smart
TV application) to identify a
content element within its
proximity - audio, video or
image. It is based on sampling
a portion of the element,
processing the sample to
derive a fingerprint or detect a
watermark, and comparing the
result with a source service
that manages such identifiers
for a broad collection of
content.

ABTOMaTUYecKkoe pacno3HaBaHue KoHTeHTa (ACR)

TexHonornss asBTomaTU4ECKOro pacrno3HaBaHusi yCTPOMCTBOM
BOCMPOM3BOAMMOrO NN CoaepKallerocs Ha CTpaHuuax KOHTeHTa.
[Mo3BonsieT CUHXPOHM3MPOBaTL pasnuyHble YCTPOMCTBA Mexady cobon, a
TaKke Mcnonb3oBaThb NPY AEMOHCTPALIMM KOHTEHTA pasfnyHble
WHTEPaKTUBHbIE UHCTPYMEHTHI.
https://nominaltechno.ru/blog/glossarij/avtomaticheskoe-raspoznavanie-
kontenta-acr

Mobile Analytics

Offerings that instrument
mobile-optimized Web
properties, collect usage data,

MobunbHasa aHannTUKa
NHCTpyMeHTbI, KoTopble ob6ecneunBaloT onTUMM3aLmio Beb-
XapakTepucTuK no MoGuIbHble yCTpoiicTBa, cobmpatoT AaHHble 06
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and provide tools for
visualizing patterns, setting
and tracking against goals.

MCNnoNb3oBaHUM N NpeaoCcTaBNAOT cpeacTea Ond smsyanmsalnm
wabnoHos, HaCTpOVIKM N OTCNEXMBaHMA Lenen.

Mobile App Marketplace

A hosted collection of free and
for-sale downloadable mobile
applications (apps) that
connect buyers with sellers,
provide a repository for
metadata, reviews and ratings
and manage transactions, app
updates and app life cycle.

PbIHOK MOOUBHBLIX NPUOXEHUN

PasmelleHHas konnekumsa 6ecnnaTHbIX U AN NpoAaxu 3arpyxaemMbix
MOBWIBbHBIX NPUMOXEHNIA, KOTOPbIE COEAUHSIOT MOKynaTenemn ¢
npogasuamMmu, obecneunBaoT XpaHUnmLe MmeTagaHHbIX, 0630poB K
PEVITMHIOB M yrpaBrneHne TpaH3akunsiMm, OGHOBNEHMUSMUN MPUITOXKEHUIA U
XXM3HEHHbBIM LIVKITOM MPUITOXEHNS.

Mobile Commerce

The delivery of digital
commerce transactions via
mobile device (e.g.,
purchasing a product from a
retailer or purchasing tickets to
a concert via a smartphone or
feature phone). The most
prevalent channels for mobile
commerce include mobile apps
and mobile-optimized
websites.

Mo6unbHasa kommepuumsa (M-Commerce)

3akntoyeHune ANEKTPOHHbLIX TOProBbIX COE10OK C NOMOLLbIO MOOUBHOIO
yCTponcTBa (Hanpumep, NoKynka ToBapa y npoAaBua unu nokyrnka
6uneToB Ha KOHLEPT Yepe3 cMapTdOH nnu TenedoH). Hanbonee
pacnpocTpaHeHHbIMU KaHanamm MOBUNbHON KOMMEpPLUK SIBMAIOTCSA
MOOGUNbHbIE NPUMNOXKEHUS U ONTUMU3NPOBAHHbBIE AN MOOUIBbHBLIX
ycTpoicTB BeG-caiThl. Hanbonee nepcnekTMBHbIM HanpaBneHnem
MOBMNBbHOM KOMMEPLIMUN SIBNSIETCS Mpofaxa Yepes3 MecCceHaKepbl.

Mobile Apps and Content
Services

Commercial developers of
native mobile applications,
content and services.

Mo6unbHble NPUIOXEeHUA U KOHTEHT-CepPBUCHI
Kommepuyeckune paspaboTumkm COBCTBEHHbBIX MOBUITbHBIX MPUMOXEHUN,
KOHTEHTa W yCnyr.

Responsive Design

The application of technology
and techniques to help
optimize user experiences
across Web and mobile
channels for easy rendering,
reading and manipulation.

AnanTUBHbIN Be6-An3anH

AnsanH LumMdpoBbIX NPOAYKTOB (BEO-CTpaHuUL, canTos 1 T.M.)
obecneynBaoLLMX MX HOpMarbHOE OTODpaXKeHe Ha Pa3fnNYHbIX
YCTPONCTBAX, NOAKIMOYEHHbIX K MIHTEpHETY. OTO 3HAYMT, YTO OAWH U TOT
Xe calT MOXXHO NpOoCMaTpuBaTh Ha Pa3HbiX YCTPONCTBaX, HE3aBUCUMO
OT paspeLueHuns n opmaTa akpaHa 1 cnocoba NOAKMYEHUS —
cmapTdoHax, NraHweTax, HOyTOyKax, -Npu 3ToM NpocMoTp GyaeT
OAMHAKoOBO ya06€eH Ha BCeX YCTPOMCTBAX.

Mobile Search

A specialized application,
primarily voice-activated, that
adapts search results for the
context of mobile users.

MoOUnNbHBLIN NOUCK

CneunanusmpoBaHHOe NpUoXeHne, B NepBYL0 ovepeab
aKTMBUpPYHOLLEeCcs roflocoM, KOTopoe aganTUpyeT pesyrnbTaThl nomcka
Onsi KOHTeKCTa BnagenbLa MobunbHOro ycTporicTea. Hanpumep, atn
MPUNOXEHNA UCMOSb3YIOT reoNoKaLUMOHHbIE AaHHbIE NoNb3oBaTenemn
Ans Bblgauv UM Hanbonee peneBaHTHbIX pe3ynbTaToB MNOMCKa.

QR Codes

Two-dimensional bar codes
that are readable by mobile
phones and computer cameras
and that trigger the device's
browser to go to a particular
URL.

QR kogbl

[ByMepHbIe LWTPUX-KOObl, KOTOPbIE YATAOTCS MOOUNBHBIMA
TenedoHamMn N KOMMNbIOTEPHBIMU KaMepamu, U KOTopble NPUBOAAT B
aenctene Gpaysep yCTpONCTBa, KOTOPLIN B NOCNEACTBMN NEPEXOAUT NO
onpegeneHHomy URL-agpecy.

Mobile Media and Targeting
Aggregators of mobile-
formatted media and audience
data for advertisers.

Mo6unbHble Megua v TapreTuHr
Arperatopbl 4aHHbIX MOBUIBHBIX YCTPOWCTB U AaHHbIX N0 ayaAuToOpUsM
ansa peknamogatenen.

Mobile Ad Networks
Services that provide
advertisers access to mobile

Mo6unbHble peKnamMmHble ceTn
PaamelueHne peKnambl Ha MOOBUIbHbLIX yCTpOVICTBaX B BusHec-
NPUITOXEHUAX U nrpax. BonblUMHCTBO ceTel BKNoYaeT MOOUIbHbIE
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advertising inventory slots on
an aggregated group of mobile
media opportunities (in-app
inventory, mobile websites,
online video, apps and
widgets) with various forms of
targeting.

BEPCHM CaNToB, NPUIOXEHNS N OBbIYHLIE CalTbl MPY MNOCELLEHUN UX C
MOBUIbHBIX yCTponcTB. MoBunbHbIE peknamMHble ceTn obecneumsatoT
NMoKas peknambl B NPUIOXEHUN pa3paboTymka, Bbinmaynsas Tomy
BO3HarpaxzaeHue. B cBa3m ¢ ynagkom obbl4HOM 6aHHEPHOW peknambl,
NnpakTU4eckn Bce MOOWSIbHbIE PEKNTaMHbIE CETU IKCNEPUMEHTUPYIOT C
dopmaTamu 1 NpeacTaBfieHUEM PEKITaMbl.

In-App and Native
Advertising

The paid placement of media
within a mobile or social app,
either as an interactive unit
conspicuously placed on an
app screen or as an interstitial
interruption somewhere in the
flow of the app. Although in
many ways they are similar to
Web ads, in-app ads generally
operate outside of a browser
context, giving them access to
certain native platform
capabilities at the expense of
standardization and
interoperability.

In-App n HaTUBHaA peknama

In-App peknama. lnatHoe pa3meLlleHne nHpopMauun B MOBUNbEHOM
UIn coumanbHOM NPUNOXEHUN, UM B KAYECTBE UHTEPaKTUBHOIO 6noka,
3aMETHO pa3MeLLEHHOro Ha 3KpaHe NPUIOXEHUS NN B Ka4eCcTBe
NPOMEXYTOYHOrO NpepbiBaHNS rae-To B NPUNOXEHUN. XOTH BO MHOTOM
OHU NOXO0XW Ha Be6-06bsBNeHus, in-app peknama obbl4HO paboTaeT BHE
KOHTeKCTa bpay3epa, NpeaocTaBnsas NpunoXeHusamM AoCTyn K
onpeaeneHHbIM BO3MOXHOCTSIM NnaTtdopmbl 3a CHET CTaHdapTusauumn n
YHKUMOHANTbHON COBMECTMMOCTM.

HaTuBHas peknama - BOCNpMHUMAETCS Kak YacTb NPOCMaTpMBaeMoro
caunTa, yuuTbiBaeT 0cobeHHOCTH NIoLWaaKku, He naeHTMdULUMpYeTCs Kak
pekrnamMa v He BbI3bIBAET Y ayaUTOPUM OTTOPXKEHMS.

MHbIMM cnoBamu, ecTeCTBEHHasi peknamMa «BNreTaeTcay B OCHOBHOM
NMOTOK KOHTEHTA U COOTBETCTBYET eMy MO hOPMATY U COAEPXKAHMIO, B
OTNMYME OT TPAOMULMOHHBIX PEKNAMHbIX Pa3MELLEHN, K KOTOPbIM BeNuKa
BEpPOATHOCTb «BaHHepHo cnenoTbly. Lienb Takon peknambl —
co3faHue 6onee eCTeCTBEHHOrO U MEHEEe HaBS3YMBOrO PEKNAaMHOro
obpalleHnss Ans yBenuyeHnst Yncrna KInMkoB, Npoaax v Apyrux Lenesbix
OENCTBUN.

https://ru.wikipedia.org/wiki/EcTecTBeHHas peknama

Geofencing

Tools used to create a virtual
space or perimeter for a real-
world physical location, such
as the one square mile around
a store or mall or a 100-yard
radius around a store or facility

FeodeHCUHr

NHCTpyMeHTbI, ucnonb3yemble Ans Co3gaHns BUPTyanbHOro
NPOCTPaHCTBa UNK nepumeTpa Ans peanbHOro usnyeckoro
MECTOMOJIOXKEHNS, TakMe Kak ogHa KBaapaTHas MUsi BOKPYr marasviHa
WK TOProeoro LeHTpa, unn paguyca B 100 SpaoB BOKpyr MarasmHa unu
npeanpusTtus. Geofencing pabotaet aBTomatuyecku. 3Has, 4To
KNWEHTbI C ONpeAeneHHbIMU XapakTepMcTUKaMm HaxoasaTca Henoganeky,
TEXHONOrMM MOTYT AenaTtb UM yHMKarbHble NPeanoXeHns (aaxe B
3aBMCMMOCTM OT BPEMEHU CYTOK).

Microlocation

The ability to pinpoint the
position of an enabled device,
such as a smartphone, with
high precision within a defined
range of coverage, in order to
trigger a location-specific
message or event.

Mukponokauus

B0O3MOXHOCTb TOYHO OnpeaennTb NOMOXEHWNE BKIIOYEHHOMO YCTPONCTBA,
Hanpumep cMapTdoHa, C BbICOKOM TOYHOCTLIO B Npeaenax
onpegeneHHoro ananasoHa oxeara, YTobbl akTMBMPOBATL 3aBUCSLINE OT
MECTOMONOXEHUSI COODLLEeHNEe Unn cobbITUe.

Analytics

AHanunTuka

Analytics

The discovery and evaluation
of meaningful patterns in data,
often through a solution to
address specific business
issues rather than generic
business intelligence tools.

AHanunTuka

OGHapyXeHune 1 oLeHKa 3HauYMMbIX 3aKOHOMEPHOCTEW B AaHHbIX, YacTo
Ha OCHOBEe aHanusa Ans peLleHusi KOHKpeTHbIX Bu3Hec-3aaad, a He
NPUMEHEHNS CTaHAAPTHbLIX MHCTPYMEHTOB GU3HEC-aHanMTUKU.

Census and Panel Data
Demographics and private
survey-based data and general
market data, gathered by

JaHHble nepennucu 1 naHesnibHble AaHHble

Aemorpacduyeckme AaHHble U AaHHble 06crneaoBaHuin, a Takke obLine
pbIHOYHbIE AaHHble, coBpaHHbIe UccrneaoBaTeNbCKUMM KOMMNAHUAMU AN
aHanu3a NpuBbIYeK 1 NPeanoyYTeHUi NoTpebuTenei MCNonbL3oBaniuchb.
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research companies, used to
analyze the habits and
preferences of consumers.

MaHenb — cneunansHO oToBpaHHas rpynna notTpebuTtenen, oTeevaroLLas
TpeboBaHMsIM penpe3eHTaTUBHOCTY, yYacTBYOLLAs B ANUTENbHbIX,
LIMKNWUYECKUX nccrnenoBaHusXx.

Predictive Campaign
Analytics

Predictive models (based on
analysis of historical patterns,
relationships and behaviors)
that score the propensity to
respond to a marketing
campaign.

MpeackasaTtenbHaa AHanuTuka PeknamHbix Kamnanum
MpeankTuBHaAA aHaNUTUKA

MporHo3Hble Moaenu (OCHOBaHHbIE HA aHarnmM3e NCTOPUYECKNX
3aKOHOMEPHOCTEWN, OTHOLLIEHWI U NOBEAEHMS), OLlEeHMBAIOLLME peaKLnto
notpebuTtenen Ha MapKeTUHIoBbIE KaMMNaHUN.

Mobile App Analytics
Services that optimize the
performance of mobile apps
based on insights gained from
usage metrics and sentiment.

AHanUTUKa MOOGUINbHbIX NPUITOXKEHUN

Cnyx0bl, oNnTUMU3NPYOLLIE NPOU3BOANTENBHOCTE MOBUNBHBLIX
NPUNOXEHUA Ha OCHOBE MHpOpMaLIMK, NONYYEHHOW U3 NoKasaTenemn ux
MCNONb30BaHMs U MEHUI nonb3oBaTtenen. [lenutcs Ha 2 Tvna:
BHELLUHSAS — KOJIMYECTBO YCTAHOBOK NMPUITOXEHUS, €ro NPOaBMKEHNE;
BHYTPEHHSAS — aHann3 NoBeAeHNsi Nonb3oBaTeNnen BHYTPY NPUITOXEHUS
1 paboTa camoro NpuUnoXeHus.
https://oneretarget.com/ru/wiki/aHannTnka-MoOUIbHLIX-MPUITOXEHWNI/

Mobile Analytics

Offerings that instrument
mobile-optimized Web
properties, collect usage data,
and provide tools for
visualizing patterns, setting
and tracking against goals.

MobunbHas aHanuTUKa

MHCTpYyMeHTbI, KOTopble obecnevmBaloT onTMMMU3aLmio Beb-
XapaKkTepucTuK Noa MoburbHble YCTPOMCTBA, COBMpatoT AaHHble 06
MCNosb30BaHNM U NpeaoCTaBnaT CPeACTBa Afst BU3yanv3saunm
LWabrnoHOB, HACTPOMKN U OTCREXMBAHUS LiENen.

Marketing Analytics
Services that analyze
marketing data to reveal
performance and opportunities
across channels and audience
segments.

MapkeTuHroBas aHanuMTuKa

OTcnexusaHune n onTumMu3aumsa gearensHocTn busHeca B obnactu
MapkeTuHra. B otnuume ot Beb-aHanUTuKW, HanpaBneHHOW Ha aHanm3
nokasarenewn paboTtbl Be6-pecypca, B MapkeTUHIOBOW aHaNUTUKe
npegnonaraeTca OKyCMpPOBKa Ha MapKeTMHIOBOW paboTe 1 eé
rPaMOTHOW KOPPEKTUPOBKU. dTa AeATeNbHOCTb ObLLIMpHEE, YeM
OTCrexvBaHuWe 1 3aMep nokasarernen cavita. TpebyeTcs gockoHanbHoe
n3yyeHune BHeLHWX PaKTOpOB, NCMOSb30BaHNe PasfnyHbIX
WHCTPYMEHTOB, MOHUTOPUHI PYHKLMOHMPOBaHNS B opdpnaniH-cpene. B
pesynbTaTe NosABNSAETCA MakCMMYM AaHHbIX AN NOMHOLEHHOro
MapKeTUHroBOro aHanusa.

MepedpasnpoBaHo
https://topodin.com/seo/post/rol-marketingovoj-analitiki

Social Analytics

The monitoring, analysis,
measurement and
interpretation of digital
interactions and engagement
with people, topics, ideas and
content in social
communications. It includes
sentiment analysis, natural-
language processing and
social networking analysis
(influencer identification,
profiling, scoring and analysis),
predictive modeling and
recommendations, and
automated identification and

CoumanbHasi aHanUTUKa

MOHUWUTOPUHT, aHanM3, U3MepeHne N NHTepnpeTauns LMpoBbIX
B3aMMOAENCTBUA U B3aMMOENCTBUN C NOAbMU, TEMaMUN, UAESIMU U
cofepXaHvem B coumarnbHbIX KOMMyHMKaumax. OHa BKNoYaeT aHanma
MHEHUN, 00paboTKy eCTECTBEHHOIO S3blKa U aHaNu3 coumarnbHbIX ceTemn
(npeHTUdUKauns dakTopoB BAUSHUSA, NPOUIMPOBaHKE, OLEeHKa U
aHanua), NnpeauMKTMBHOE MOAENMPOBAHNE 1 PEKOMEHOALMUK, a TaKkKe
aBTOMaTU3NPOBAHHYI0 MOEHTUMKALUIO 1 KnaccugukaLlmo
cybbekTa/Tembl, NIOOEN NN KOHTEHTA.

28



https://oneretarget.com/ru/wiki/аналитика-мобильных-приложений/
https://topodin.com/seo/post/rol-marketingovoj-analitiki

classification of subject/topic,
people or content.

Web Content Management
Commercial, open-source and
hosted applications, based on
a core repository, that control
content to be consumed over
one or more online channels.

YnpaBneHue Be6-KOHTEHTOM

MporpamMMHbI KOMMNEKC, NPeAOoCTaBNALWMIA PYHKLMN CO34aHWS,
pefakTMpoBaHMWs, KOHTPOIS 1 opraHm3aunm Bed-ctpanuy. Cuctemsl
ynpasrneHunsi Be6-cogepXMMbIiM 4acTo UCMOMb3YOTCH AN co34aHus
6r10roB, NMNYHBIX CTPAHWL, U MHTEPHET-Mara3mHOB U HaLerneHbl Ha
nonb3oBaTenemn, Mano 3HaKoOMbIX C MPOrpamMMUPOBaHNEM.
https://ru.wikipedia.org/wiki/Cncrema_ynpaBneHus BeO-coaepXUMbIM

Web Analytics

Specialized analytic
applications used to
understand and improve online
channel user experience,
visitor acquisition and actions
and optimize digital marketing
and advertising campaigns.
Commercial products offer
reporting, segmentation,
analytical and performance
management, historical
storage, and integration with
other data sources and
processes. The tools are used
by marketing professionals,
advertisers, content
developers and the website's
operations team, and they
increasingly provide input to
automated tools that target
improved customer
experience.

Be6-aHanuTtuka

CneunanusmpoBaHHble aHaNUTUYeCKue NPUNoXeHus, MCNosb3yemble
AN 0CO3HaHMA U yNyylleHUs: NoNb30BaTENbCKOro ONbITa OHNanH-
KaHamnoB, NpuBMeYeHnsa noceTuTenen n JencTBnin, a Takke onTMMmnsaLmm
LMPOBBLIX MAPKETUHIOBLIX U peKNamMHbIX kamnaHun. Cucremsol
namepeHus, cbopa, aHanusa, NpeacTaBneHns u MHTepnpeTauum
WHOpMaLMM O NOCETUTENSIX BED-CAaNTOB C LENbIO UX YITYYLLEHNUS U
onTumusauum, Hanpumep, Google.Analytics n AHgekc.MeTpuka.
OcHoBHoOW 3agadvert BeO-aHanUTUKK ABMAETCS MOHUTOPUHT
noceLaemocTy Be6-canToB, Ha OCHOBaHWW AaHHbIX KOTOPOro
onpegenseTcs ayaguTopus canTta u n3ydaeTtcs noBedeHue NoceTuTenen
ANt NPUHATUS PELLEHWI MO Pas3BUTUIO U PACLLUMPEHUIO PYHKLMOHANbHbIX
BO3MOXHOCTen Be6-pecypca. Beb-aHanuTuka no3BonsieT He TONbKO
paboTtaTb Hag yny4weHmem CanTtoB, HO U MPOBOAUTL paboTbl MO
onTumusauum GrogKeTa Ha OHNarH-NPOABDKEHME.
https://ru.wikipedia.org/wiki/Be6-aHanutuka

Tag Management

Systems simplify the
deployment and maintenance
of JavaScript tags that are
used to exchange data
between online content and
external applications, such as
analytics, advertising and
personalization. One tag
replaces all others, which then
controls publishing of the
appropriate tags. This
decouples tag operations from
the life cycle of online content
and improves the speed of
deployment and changes for
tag-based products.

Tag MeHegXMEHT

CucTtemMbl ynpasneHusi Teramu

MHcTpymMeHTbl And paboTbl ¢ TeraMmu TpeTben CTOPOHbI Yepes oanH
WHTepdenc. Tern 3gecb — 310 Java-CKpunTbl, HANPUMep, CHETUNKU
Google Analytics unn Angekc.MeTpukn, kogbl pemapkeTuHra, kogpbl
oTcnexvBaHus cobbiTusa Ha cante u T7.4. B cucteme ynpaeneHus teramu
MOXHO paboTaTb He TONMbKO C MAapPKETUHIOBLIMW TEramu, K NpuMepy,
MOXHO ferko 4ob6aBuTb CKPUNT OHMANH KOHCYNbTaHTa Ha canT U T.4., HO
npexge BCero 3To OTHOCUTCS K Teram LMpoBOro MapKkeTuHra.
MepedpasnpoBaHo ¢

https://www.searchengines.ru/sistemy upravie.html

A/B and Multivariate Testing
Tools and techniques that
support comparative analysis
of marketing alternatives, such
as content, navigation or
keyword selection, by using
experimental controls.

A/B-TecTUpoBaHue U MynbTUBapUaHTHbIE TeCThbI

NHCcTpymeHTbl U MeToabl, oGecneyrBaioLLme CpaBHUTENbHbIN aHanus
MapKeTUHIOBbIX anbTepHaTuB, (peKnamMa, KOHTEeHT, HaBuraumsl, BbiGop
KIMHOYEBBIX CMOB U1 T.M.), C MOMOLLbI 9KCNEPUMEHTOB CpaBHEHUS ABYX U
Bonee BapvaHTOB, Hanpumep, peknamHbix 6aHHepoB..
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Digital Agencies

Digital marketing agencies are
creatively led professional
services firms that help
marketing executives manage
a more effective marketing
mix. Modern agencies combine
traditional creative
competencies with digital
technologies to help marketers
compete with a more data-
driven customer experience,
informed by greater insight
through mobile, social, and
analytics. Once dominated by
communications and
promotional activities, leading
agencies today help explore
new sources of growth,
including market
diversification, and product
ideation and

development. Leaders are
increasing investing in
business transformation
consulting skills to help extend
core businesses into the digital
world.

Digital-AreHTCcTB

LUudpoBble areHTcTBa. UuaKuTtan areHTCTBa.

LindpoBble MapKkeTUHIoBble areHTCTBa NpogecCcnoHasnbHO nomMmoratoT
PYKOBOAUTENSAM MapPKETUHIOBBIX CryX0 6onee apHeKkTMBHO ynpaBnaThb
KOMMIIEKCOM MapKeTUHI MUKC. COBpPEMEHHbIE areHTCTBa COYEeTaloT B
cebe TpaaMuMOHHbIE TBOPYECKME KOMNETEHLUN C LMAPOBBIMU
TexHonoruamu, 4tobbl NOMOYb MapkeTonoram pabortats ¢ 6onee
OMbITHBIMMW KNMEHTaMW, KOTOPbIE YMEIOT MOMb30BaTbCs AaHHbIMK, bonee
MO6VIJ'IbeI, counmanbHO N aHANNTUYECKU aKTUBHBbI. B HacTodALlee BpeM4A
BeAyLLne areHTCTBa, KOTOpble AOMUHNPYIOT B cdhepe KOMMYHMKaLUA v
pPeKnaMHbIX MGpOI‘IpVIFlTI/IVI, nomMorarT KnneHTamMm nccnegoBatb HOBblIE
WUCTOYHUKKM POCTAa, BKIO4YaA ,qwsepcwcbmau,mo PbIHKOB, pa3BuBaTb naeun
HOBbIX NPOAYKTOB, paClUMnpATb MHBECTULMN B OCHOBHbIE HanpaBlieHusA
B6usHeca u nepexoanTb B LU POBOA MUP.

Management Consultants
Consulting firms that provide
strategic advice to enterprises.
Management consultants are
branching into digital
marketing strategy and

KoHcynbTaHTbI MO ynpaBneHuto

KoHcynbTaunoHHble drpMbl, NpegocTaBnsoLwmne cTpaTternyeckme
KOHCynbTaummn npeanpuaTuam. KoHCynbTaHTbl N0 yNpaBneHunto
noapasgensanTcs Ha KOHCYNbTaHTOB MO LMGPOBON MapKETUHIOBOM
cTpaTtermm n aHanuTUKoB

analysis.
Multichannel Campaign YnpaBneHune MHOrokaHanbHbIMU KAaMNaHUAMU
Management YnpaBneHue kKamnaHuen

Campaign Management

A process as well as software
and services that enable
companies to plan, design,
launch, manage and measure
marketing programs targeted
at specific customer segments
across a multichannel
environment.

Mpouecc, a Takxe NporpamMmMHoe obecreyeHre 1 yCnyru, KoTopble
MO3BOSAIT OpraH13aLuaM NnaHnpoBaTh, paspabaTbiBaTth, 3anyckaTb,
ynpaBnATh U U3MepATb 3PEHEKTUBHOCTL MAPKETUHIOBLIX NPorpamm,
OPUEHTUPOBAHHLIX Ha ONpeerieHHbIe CErMeHTbI KITMEHTOB B
MHOroKkaHarnbHow cpeae.

Digital Media Metrics
Published measurements of
the composition and behavior
of web and mobile audiences
by destination, such as unique
visitors per month, average
duration and frequency of
visits, and so forth. Often used
by media planners to assess
the value of a site or app for
advertising, and as currency in

LUundpoBble Mmegna-nokasarenu

OnybnnkoBaHHbIE U3MEPEHUNS COCTaBa M noBeaeHus Be6-n MobunsHon
ayanTopuMmM No HanpaBSiEHUAM, TakKUM Kak yYHUKanbHbIE MOCETUTENN B
MecsL, CPeAHAS NPOAOCIHKUTENBHOCTb M YacToTa NOCELLEHWI 1 Np.
YacTto ucnonb3dyeTca MeavannaHepamu st OLeHKN CTOMMOCTH
peknambl Ha CanTe UIn B NPUINOXEHUN, @ TaKKe B KAYECTBE «BartoTbl» B
peknamMHbix KoHTpakTax. B CLLUA meTpudeckne metogonormm
paccMaTpuBaloTCs U cepTMdULMpPYOTCS He3aBMCMMbIM opraHom: Media
Rating Council (MRC).
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advertising contracts. Metrics
methodologies are reviewed
and certified by an
independent authority, such as
the Media Ratings Council in
the U.S.

Customer Analytics

The use of data to understand
the composition, needs and
satisfaction of the customer
base. Also, the enabling
technology used to segment
buyers into groupings based
on behavior, to determine
general trends, or to develop
targeted marketing and sales
activities.

AHannTUKa KNMeHToB

VMcnonb3oBaHme AaHHbIX 451 NOHUMaHUS cocTaBa, NoTpebHocTen 1
YAOBMNETBOPEHHOCTM KIMEHTCKoM 6a3sbl. Kpome Toro, TexHomnormm
MCNonb3ylTCsa ANs CerMeHTauumn nokynaTenen Ha rpynmnbl, OCHOBaHHbIE
Ha noBegeHuun, ansa onpeneneHns obLnx TeHAeHU M Unn ons
pa3paboTkM LeneBbiX MapKETUHIOBLIX 1 COLITOBbIX MEPOMNPUATUIA.

Data Warehouses

Storage architectures to hold
data extracted from transaction
systems, operational data
stores and external sources to
supply systems such as
marketing analytics.

XpaHunuiwa gaHHbIX

MpeameTHO-OpNEHTMpPOBaHHAsA MHpOPMaLMOHHas 6asa AaHHbIX,
cneumanbHo pa3paboTaHHas U NpegHa3HayYeHHasi Anst NoaroToBKU
OTYETOB N BU3HeC-aHanM3a c Uerbio NoaaepXXkn NpUHATUS peLleHnii B
opraHusaummn. Ctponutcs Ha 6ase cuctem ynpaeneHus 6asamm gaHHbIX U
CUCTEM NOASEPXKKN MPUHATUS pelleHni. [laHHble, nocTynarowme B
XpaHWNuLLE AaHHbIX, KaKk NPaBuno, AOCTYMHbI TONbKO ANS YTEHMUS.
https://ru.wikipedia.org/wiki/XpaHunuuie aaHHbIX

Marketing Service Providers
Firms that supply professional
services, including business
process outsourcing, system
integration, creative services,
application development,
hosting, and third-party data
and digital marketing services.

MocTaBLWMKN MApPKETUHIOBbLIX yCIyr

®upmbl, NpegocTasnawLLmne NpodeccuoHanbHble YCryru, B TOM Yncne
ayTCOPCUHI G13HEC-NPOLIECCOB, YCIYrU CUCTEMHOWN MHTErpaLuu,
KpeaTuBHble ycryru, paspaboTKy NPUNoXeHWUI, XOCTUHT, CEPBUCHOE
obcnyXuBaHue AaHHbIX U U Apyrue ycnyr umdgpoBoro MapkeTuHra.

Business Process
Outsourcers

Providers that offer managed
services that combine
automated systems with
human resources to
accomplish well-defined tasks
within agreed-upon timing,
quality, and cost parameters.

AyTCOpPCUHroBble KOMNaHUM GU3Hec-NpoLieccoB

dupmbl, NpegnaratoLme ycryru no ynpasneHuo brusHec-npoueccamu,
o6beanHsoLLMe aBTOMaTU3UPOBaHHbIE CUCTEMbI C JIIOACKUMU
pecypcamu Ans BbINONHEHNS YeTKO onpeaeneHHbIX 3aaad B
COrnacoBaHHble CPOKM, C COOMAEHNEM 3aJaHHOIO KayecTBa U
napameTpoB 3aTpar.

IT Service Providers
Companies that offer
professional integration
services and infrastructure as
a service, increasingly used in
digital marketing.

Advertising Tech
Technology for managing
advertisements across
channels, including search,
display, video, mobile and
social, with functions for

MocTaBwuku IT ycnyr

KomnaHun, npeanaratowume npodeccnoHarnbHble UHTErpaunoHHbIe
YCNyrn u MHPPacTPyKTypy B Ka4eCcTBe cepBuca, BCe Yalle
NCMNOmnb3ylTCH B LMPOBOM MapKeTUHre.

IT-ycnyra - aTo gesaTenbHOCTb No obecneveHuto naen nHopmaumen n
WHCTpYMeHTamu Ans obLeHuns, B3aMMOAENCTBMSA N ypaBrneHus,
BKITIOYaeT B ce65 MHADOPMaLMOHHbIE TEXHONOMMKN, MPOLECCHI U NTI0AEN.

PeknamMmHble TexHOnoruum

TexHonornu ynpasneHns peknamon no BCem KaHanam, BkroYvas
KOHTEKTCTHYIO peknamy, 0aHHepbl, BUAEO peknamy, MOOUbHYO peknmMy
W peknamy B coumanbHbIX CeTsX, C PyHKUMAMU TapreTuHra, aMsanHa,
yrnpaBneHus npeanoxeHusaMu, aHanuTukM, onTumMusauum n
aBTOMaTM3aumMu LMGPOBOM peknambl.
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targeting, design, bid-
management, analytics,
optimization and automation of
digital advertising.

Media Companies
Companies that operate
properties in several media
(such as TV networks, radio
stations, movies, publications,
music and websites) and offer
sponsorship opportunities.

Megua-komnaHumn

KomnaHun, koTopble ynpasnsitoT COGCTBEHHOCTLIO B HECKOSbKUX
cpeacTeax MaccoBol nHgopmaummn (Hanpumep, TV, pagnoctaHumu,
PUNbMbI, NeYaTHble U3aaHusl, My3blka U BeG-canTbl) U NpeanaratoT
CMOHCOPCKME BO3MOXHOCTMW.

Product Placement and
Embedded Merchandising
Tools and techniques for the
dynamic rendering of signage,
logos and product images and
models in audiovisual media.

MNpopakT-nNencMeHT n BCTpanBaemMbiii MepYaHAan3uHr
MHCTPYMEHTBI 1 MeToAbl AMHAMUYECKOW AEMOHCTPaLMN TEKCTOB,
noroTMnoB, M3obpaxkeHn NPOAYKUMN U MOAEeNen B ayaAnoBU3yarnbHbIX
cpeacTBax MaccoBoOW MHOpPMaLIMM BO BpEMST TPaHCALMU
onpeeneHHbIX NPorpamm.

In-Game Advertising
Ads placed in social and
mobile apps as well as
traditional games.

In-Game peknama

Peknama B urpax

O6bsaBneHns, pasmeLLaemMble B coLumarnbHbIX 1 MOBUMbHBIX
NPUNOXEHNAX-Urpax, a Takke B TPaANLMOHHbBIX Urpax.

JaHHbIVi BUA peknambl, 3aKno4aeTcs B TOM, YTOObI CKPbITO 1
HEeHaBsI34MBO NnokasaTb peknamupyemble 6peHabl B xoae urpbl. Kak
npaBuno, JaHHas pekrnama BHegpPsSeTCs B BUAE 3N1eMEHTOB UrpOBbIX
NpeaMeToB — aBTOMOBUIIEN UK OPYXKUS.

Ad Verification Services
Offerings that ensure ads are
visible and running in safe
contexts and that contracts are
being fulfilled. They can also
address compliance with
privacy regulations.

CepBuUcCbl NpoBepPKU 06bABNEHUN

Cepsuicel, obecnedmBaroLne BUANMOCTb PeKnambl U ee 3anyck B
6e3onacHou cpefe, a Takke BbINOMHEHNEe KOHTPAKTOB No pekname. OHu
TaKke MOryT pellaTb BOMpOCkl cobnogeHns npasun
KOHMAEHUMANBHOCTY.

Ad Exchanges

Real-time marketplaces for
buyers and sellers of digital
advertising media, in particular
for display forms but
increasingly for video and
mobile formats as well.

Bupxu o6bABNEHNN

PbIHKM-canTbl, paboTaroLme B pexmme pearibHOro BpeMeHn ansi
nokynartenen n npoAaBLoB LMMPOBbLIX PEKNaMHbIX BO3MOXHOCTEN, B
YacTHOCTW Ansa gucnnernHoro popmara (baHHepbl), HO BCe Yalle Tak Xe
1 ons Bugeo n MobunbHbIX (hOpMaToB.

Search Retargeting

Services that use information
about consumer search
queries to target users who
have demonstrated interest in
a category with ads and offers
outside of the search results.

MoucKoBbIN peTapreTUHr

TexHonorus, koTopasi NO3BOMSIET NOKa3biBaTb PEKNaMy (TEKCTOBOE
o6bsBneHne, 6aHHep, BUTPUHY) B 3aBUCUMOCTK OT TOrO, YTO paHee
uckan rnonb3oBaTenb B MOUCKOBbLIX CUCTEMAX.
https://begun.ru/advertiser/technologies/search-retargeting.php

MownckoBbI peTapreTUHr paboTaeT Yepes3 MOUCK MO KIYeBbIM CloBaMm
(He no nocelleHAM calToB onpeaeneHHo TemaTukn). Bel akTuBupyeTte
KrnoYeBble CrioBa, Nocre novcka no KoTopbiM Nnonb3oBaTenb YyBUANUT
Bawe baHHepHOe 00BABNEHME, HE3aBUCMMO OT TOro, 6biBan v oH
Koraa-nubo Ha Ballem fneHavHre/canTte.
https://lpgenerator.ru/blog/2013/06/15/vidy-retargetinga/

Yenyru, ncnosnb3ytoLime nHopmaLmio 0 NOMCKOBLIX 3anpocax
noTpebuTenei Ansa LUeneBbiX Nornb3oBaTtesiei, KoTopble NPOSBUMK
VHTEPEC K KaTeropun ¢ oGbABNEHUAMN U NPEaSIOKEHUSIMN BHE
pe3ynbTaToB NoMUcKa.
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Search Engine Marketing
Platforms

SEM Platforms

The tools and techniques that
are used to market a web site
through standard search
engines (such as Google,
Yahoo, Bing etc.), including
search engine optimization

MnatcopMbl NOMCKOBOro MapKeTUHra

SEM nnaTtdopma

KomMmnnekc MeponpusaTuii, HanpasneHHbIn Ha yBennyeHme
noceLlaemMocTy canTa ero LeneBov ayauTopren C NOMOLLbIO MOMCKOBbIX
mawwH (Google, Yahoo, Bing, Axgekc n T.4.).
https://ru.wikipedia.org/wiki/[TONCKOBbIV _MapKeTUHT

Mpouecc nonyyeHus Tpaduka Ha CariT NyTeEM NMOKYMKWU peKknambl B
MOUCKOBLIX CUCTEMAX.

Google AdWords 1 Angekc.JunpekT - camble nonynsipHblie B Poccun
nnaTgopmbl Ans ucnonb3oBaHma SEM.
http://novatechno.ru/chto-takoe-sem.

Kpome Toro SEM BknoYaeT NOMCKOBYO onTumMuaaumio carta (SEO)

Programmatic TV
Advertising

Programmatic TV

The application of real-time
digital automation and
algorithmic techniques to the
sale, specification, delivery
and insertion of commercials
into TV shows.

Mporpammupyemas peknama Ha TB

Mporpammupyemoe TB

[MpumeHeHne UMdPOBON aBTOMaTU3aLMMN B PEXUME PearnbHOro BPEMEHU
W anropuTMMYeCKMX METOOOB AN Npogaxu, cneundmrkaumm, JOCTaBku U
1 BKNOYEHUSA peknambl B TB-Lwwoy.

Video Ad Networks
Marketplaces where
advertisers can buy and
manage inventory for video
ads

CeTu BUOeo peknambl
MapKeT1HroBble NnoLwanky, rae peknamogarenu MoryT nokynaTb 1
ynpaBnsTb BO3MOXHOCTSIMW BUAEOPEKTaMbI

Video Ad Management
Platforms

Technologies and services that
support the placement,
adaptation and trafficking of
online video ads across
multiple devices, player
environments and advertising
models.

Mnatdopmbl ynpaBneHus BUAE0-06bABNEeHUAMU

TexHonormmn u cepBu1Chl, MOAAEPXKNBAIOLLME pa3MeLLEHME, aganTaumio 1
nepegavy BuaeooO6bsBNEHWI B UHTEPHETE HA MHOTOYUCIEHHbIE
YCTPOMCTBA.

Mobile Media and Targeting
Aggregators of mobile-
formatted media and audience
data for advertisers.

Mo6unbHble Megua v TapreTuHr
ArperaTopbl AaHHbIX MOOUIBbHBIX YCTPOWCTB U AaHHbIX N0 ayanUTOPUSM
ansa peknamogatenen.

Venues

Public or semi-public places,
whether physical or virtual, that
offer opportunities to interact
digitally with customers.

MecTa npoBegeHusi MeponpuaTUmn

CueHunYeckue nnowagkm

O6LLecTBEHHbIE UK NONYyobLLECTBEHHbIE MecTa, (U3MYecKkmne Nnm
BMPTYarbHble, KOTOPble NPEAOCTaBMSAT BO3MOXHOCTM ANst LMAPOBOro
B3aMMO/ENCTBUSA C KITUEHTaMMU,

Digital Out-of-Home Media
Services

Digital out-of-home (DOOH)
refers to hardware, software
and services that support the
electronic distribution of
content to networked screens
that are placed in well-
trafficked areas for advertising,
experiential and informational
purposes. Such screens are

LndpoBble MynbTUMeAUHbIE YCIYTU «BHE AOMa»

AnnapaTHble cpegcTBa, NporpaMMHoe obecneveHve u ycnyru,
noadepXxuBatoLLme dNeKTPOHHOE pacnpocTpaHeHNe KOHTEHTa Ha
ceTeBble BUAEO dKpaHbl, pasMeLleHHble B MeCTaxX C BbICOKMM YPOBHEM
NPOXoAUMOCTU, AN peKnamMHbIX U UHPOPMaLUMOHHLIX Lenei. Takne
3KpaHb! eLLe Ha3bIBalTCH «LUUMPOBLIMU BbIBECKAMUY.
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referred to collectively as
"digital signage."

Smart Kiosks

An interactive appliance,
usually in a public place, that
uses advanced techniques
such as vision sensing to
recognize facts about a user
(such as age and gender), so
that it can deliver more
appropriate information.

CmapT-Knocku

NHTepakTMBHOE YCTPOWCTBO, OOLIMHO HaxoAasLeecs B 06LLeCTBEHHOM
MecTe, KOTOPOEe UCMOoSb3yeT NepeaoBble TEXHOMOMMM, TakMe Kak
30HAMPOBAHUE 3pEHUs, Arsi pacno3HaBaHusl (bakToB O Nnonb3oBaTene
(Hanpumep, Bo3pacTta 1 nona), ¢ TemM 4To6bl OHO MOFMO NPEAOCTaBMATb
Bonee noaxoasaLLyo UHGOpMaLUMIO.

Geotargeting

Services that allow advertisers
and marketers to target users
by location, either by using an
IP lookup service, device-
based GPS or cell tower
triangulation techniques.

FeoTtapreTuHr

CepBuchl, NO3BOMNAKOLLNE pekriaMmogaTensM 1 MapkeTonoram
TapretTupoBaTb (BblbypaTh) Nonb3oBaTenen No UX MeCTOMOMNOXEHWUIO C
nomMoLlpbto cepurcoB noucka IP, GPS ycTpoicTs, a Takke MeTo40B
NMorcKa MeCTOMOJIOXKEHMS COTOBbIX TENEeOHOB.

In-App and Native
Advertising

The paid placement of media
within a mobile or social app,
either as an interactive unit
conspicuously placed on an
app screen or as an interstitial
interruption somewhere in the
flow of the app. Although in
many ways they are similar to
Web ads, in-app ads generally
operate outside of a browser
context, giving them access to
certain native platform
capabilities at the expense of
standardization and
interoperability.

In-App n HaTMBHaA peknama

In-App peknama. lNnatHoe pa3melyeHne nHpopmauum B MOGUNIbHOM
Uy coumanbHOM MPUMOXKEHWN, NN B Ka4eCTBE MHTEPaKTUBHOIO Grioka,
3aMeTHO pa3MEeLLEHHOro Ha 3KpaHe NPUIIOXKEHWS NN B KayecTBe
NPOMEXYTOYHOTO NPepbIBaHUSA rAe-TO B NPUNOXEHUN. XOTH BO MHOIOM
OHW NOXO0XW Ha Be6-06bsBNEHUs, in-app peknama obbl4HO paboTaeT BHe
KOHTekcTa bpaysepa, NnpeaocTaBnsAs NPUNOKeHNsaM OCTYN K
onpeaeneHHbIM BO3MOXHOCTSIM Nnatdopmbl 3a CHET cTaHAapTu3auum
PYHKLMOHaNbHOW COBMECTUMOCTMW.

HaTuBHas peknama - BOCNpUHUMAETCS Kak YacTb NPOCMaTpmMBaeMoro
canTta, yuuTbiBaeT 0COOeHHOCTM NNoLWaakn, He naeHTUULMpyeTCs Kak
pekrnama 1 He BbI3bIBaeT Y ayAUTOPUM OTTOPXKEHMS.

MHbIMM cnoBamMu, eCTeCTBEHHas peknama «BrneTaeTcs» B OCHOBHON
NMOTOK KOHTEHTa M COOTBETCTBYET eMy Mo popMaTy U coaepaHuio, B
OTNnYMe OT TPaANLMOHHBLIX PEKIAaMHbIX pasMeLLEHUI, K KOTOPbIM Benvka
BEpPOATHOCTb «BaHHepHON cnenoTbly. Lienb Takon peknambl —
co3sfaHve 6onee eCTeCTBEHHOIO U MEHEE HaBA3YMBOIO PEKNaMHOro
obpalleHns Ansa yBenMyeHns Yncna KnumkoB, Npogax u Apyrux uenesbix
OEenCcTBUN.

https://ru.wikipedia.org/wiki/EcTecTBeHHas peknama

Mobile Ad Networks
Services that provide
advertisers access to mobile
advertising inventory slots on
an aggregated group of mobile
media opportunities (in-app
inventory, mobile websites,
online video, apps and
widgets) with various forms of
targeting.

MoGunbHbIe peKknamMHble ceTu

Pa3melueHne peknambl Ha MOBUIbHBIX YCTPONCTBax B Gu3Hec-
NPUNOXEHNAX nu urpax. BonblWMHCTBO ceTel BKNtoYaeT MOGUbHbIE
BEPCUW CaNTOB, MPUNOXEHNS 1 0DblYHbIE CalTbl NPY NOCELLEHNN UX C
MOOBUNbHbBIX YCTPONCTB. MoOUMbHbIE peknamHble ceTu obecneunBaroT
nokas pekrnambl B MpunoxeHun paspaboTtymka, Bbinnavymsas ToMmy
BO3HarpaxgeHve. B cBs3u ¢ ynagkom obbl4HON 6aHHEPHON peknamel,
NpakTUyYecKkn Bce MOOUIbHbIE peKNnaMHble CETU SKCNEPUMEHTUPYIOT C
dopmaTamMu 1 npeacTaBneHUeM peknamsbl.

Multitouch Attribution

An advanced analytical
technique, supported by a
specialized class of vendors,
that tracks individuals across
multiple channels, registers
exposure to marketing

Multitouch aTpnbyums

PaclumpeHHbI aHanuTu4ecknin Metoa, nogaepxmnsaemoin
cneumanuM3mpoBaHHbIM KIlacCoM MOCTaBLUUKOB, Hanpumep, Google,
KOTOpble OTCMEXNBAOT OTAENbHbIX NOSb30BaTENEN MO HECKOSTbKNM
KaHanam, permcTpypytoT BO30eNCTBME MAPKETMHIOBBIX COODLLEHNI 1
CCbINOK, KOTOpble NOBMAUANW Ha pe3ynbTaT, Hanpumep, NOKYrKy.
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messages, and links that
exposure to a desired
outcome, such as a sale. The
result is a model estimating the
actual impact of channels,
campaigns and specific
messages on goals.

PesynbTaTtom siBnsieTca Moaerb OLeHKM hakTUYeCKOro BUSHNUS
KaHamnoB, KamnaHWui U KOHKPETHbIX COOBLLEHNI Ha Lienu.

WHTepdenc Google AdWords cogepxut rpynny otyeToB «[lonckoBbie
nocrnefoBaTeNbHOCTMY, CChIflka Ha KOTOPblE HAXOAUTCS Ha CTpaHuue
«OTYeTbl N MHCTPYMEHTbI — KoHBepcumny. N3 3TuX 0T4ETOB MOXHO
YyBUAOETb, KaKne pekramMHble KaMnaHuW 1 KInYeBble CroBa y4acTBOBanm
B pa3HbIX 3Tanax npowecca MoKynku, 1 No 3TMM AaHHbIM UccnenoBaTtb
WX LEHHOCTb M pe3ynbTaTMBHOCTb Afsi NPOAaX B LIEMOM.
https://econ.wikireading.ru/48430

Data Management Platforms
Software systems that ingest
data from multiple sources
(including internal CRM
systems and external data
vendors), normalize and
configure it, and make it
available to marketers to build
segments and targets, usually
for activation in online
advertising campaigns.

Mnatdopmbl ynpaBneHUs gaHHbIMU

lMporpamMMHbIE CUCTEMBI, KOTOPbIE CODMPAIOT AaHHbIE U3 PA3NUYHBIX
WCTOYHMKOB (BKMoYas BHyTpeHHue cucteMmbl CRM 1 BHeELLHUX
NOCTaBLLMKOB AaHHbIX), HOPManu3yoT U HAaCcTpamBaroT KX, a Takke
NpegoCTaBNAT MapKeTonoramMm BO3MOXHOCTb CO34aBaTb CErMEHThI U
ueneBble ayaMTopum (PbIHKK), Kak NpaBuno, Ans UCNonb30BaHNs B
OHNaWH-peKNaMHbIX KaMMaHUSsIX.

Programmatic Media
Services that automate,
optimize and analyze the
buying of slots for ad
placement, often spanning
multiple marketplaces.
Programmatic media includes
elements such as demand-
side platforms, data
management platforms and
real-time bidding exchanges
for display, mobile and video.

MporpammaTuk Megua

CepBucChbl, KOTOPbIE aBTOMATU3UPYIOT, ONTUMU3UPYIOT U aHanM3npyoT
MOKYNKy MeCT AN pasMeLleHns oObsABneHni, 4acTo OXBaTbIBaoT
HEeCKOnbKO pbIHKOB. NporpammaTtuk Meagna BkntovatoT B cebs Takme
3MneMeHTbl, Kak NnaTtdopMbl Ha CTOPOHE cnpoca, NnaTgopmbl
ynpaBneHnst AaHHbIMU 1 BUpXXeBble TOPIY B PeXUMe pearnbHOro
BpeMeHu anst GaHHepHOW peknaMbl Ha canTax, MOOWIbHOW peknambl U
BWAEO peKIambl.

Online Ad Networks
Aggregators of digital ad
inventory, predominantly
display, that act as brokers for
buyers and sellers, often
through seats on real-time ad
exchanges. They are often
specialized for performance,
behavior or vertical markets.

PeknamHble oHnanH cetTu

PeknamHas ceTb (Ad-network)

PeknamHas ceTb, 06beamHAOLWAasa pasnnyHble NHTEPHET-PECYPChl C
Lierbio nokasa Ha HUX pekraMHOn MHdopmaunn.
https://glossary-internet.ru/terms/A/3142/

Tepmun Ad Networks npousowen ot Online Advertising Network —
GaHHepHas ceTb B MHTEPHETE. YTOYHEHME NPo OHNarH 6bino BBEAEHO,
Tak Kak B MyONMYHbIX ICTOYHUKAX YacTo PSAOM C PEKNaMHON CEThbIo
MOXeT YNOMUHaTBLCS TENEBM3NOHHAS UIU NMeYaTHasl peknaMHas ceTb.
KoppeKTHOoe Bbipa)keHne oKa3anoch CrMLIKOM OJIMHHLIM U TENEPb
GaHHepHas CeTb B aHrnos3bl4HbIX TekcTax — npocTto Ad Network.
http://rtb-media.ru/wiki-ad-network-bannernaya-set/

Social Ad Management
Services to optimize social
advertising across networks
such as Facebook, Twitter,
LinkedIn and Google.

YnpaBneHue peknamon B counanbHbIX CEeTAX
Yenyru gns ontMMmnsaumm pekramMbl B COLMarnbHbIX CETSX, TakMx Kak
BkoHTakTe, OgHoknaccHuku, Facebook, Twitter, LinkedIn u 1.0.

Email Marketing Services
Providers that help companies
use email as a method for

Email MapkeTuHr
CepBucbl Email MapkeTuHra
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demand generation and brand
engagement.

MpoBangepsbl, KOTOpble MOMOratoT KOMMaHUSM UCMONb30BaTb
SMNEKTPOHHYIO MOYTY B Ka4ecTBe MeToAa hopmMupoBaHusa cnpoca u
npoaBMXeHus bpeHaa.

A/B and Multivariate Testing
Tools and techniques that
support comparative analysis
of marketing alternatives, such
as content, navigation or
keyword selection, by using
experimental controls.

A/B-TecTupoBaHue U MynibTUBApUaAHTHbIE TECTbI

MHCTpYyMeHTbI U MeToAbl, 0becnevmBatoLLMe CpaBHUTENbHBIA aHanu3
MapKeTMHIOBbIX arnbTepHaTMB, (pekriamMa, KOHTEHT, HaBuraums, Beloop
KIHOYEBbIX CIIOB U T.M.), C MOMOLLIbIO S3KCMEPUMEHTOB CPaBHEHUS OABYX U
Gonee BapMaHTOB, HaNpPUMep, peknamHbix 6aHHepoB.

Site Retargeting

Services that use ads, email
and social media to win back
users who have abandoned
shopping carts or otherwise
failed to complete a
transaction on a website.

PeTapreTuHr Ha caiTax

CepBucbl, UCNOMb3yoLLME PeKnaMHble 0ObABNEHUS, SNEKTPOHHYIO
NoYTy 1 coumnanbHble CeTu, AN Bo3BpaTa rnonb3oBaTeneil, KoTopble
oTKasanucb OT onnaTbl 3aMnofIHEHHON HA CalTe KOP3WHbI UM UHLIM
06pasom He CMOrMK 3aBEPLUMTL ONMaTy Ha caiTe marasuHa.

Digital Agencies

Digital marketing agencies are
creatively led professional
services firms that help
marketing executives manage
a more effective marketing
mix. Modern agencies combine
traditional creative
competencies with digital
technologies to help marketers
compete with a more data-
driven customer experience,
informed by greater insight
through mobile, social, and
analytics. Once dominated by
communications and
promotional activities, leading
agencies today help explore
new sources of growth,
including market
diversification, and product
ideation and

development. Leaders are
increasing investing in
business transformation
consulting skills to help extend
core businesses into the digital
world.

Digital-AreHTcTB

LUudpoBble areHTcTBa. MAaXuTtan areHTCTBa.

LindppoBble MapKeTUHroBble areHTCTBa NpodeCcCcnoHanbHO NoMorawT
PYKOBOAUTENAM MapPKETUHIOBLIX CryX0 6onee apdeKkTMBHO yNpaBnAaThb
KOMMIIEKCOM MapKeTUHI MUKC. COBpPEMEHHbIE areHTCTBa COYETaloT B
cebe TpagMuMoHHbIe TBOPYECKME KOMNETEHLUN C LIMAPOBLIMU
TexHonorusmu, 4tobbl NOMOYbL MapkeTonoram paboratb ¢ 6onee
OMbITHBIMMK KNMEHTaMW, KOTOPbIE YMEIOT NOMb30BaTbCs AaHHbIMU, Gonee
MOBWIbHBI, coumnarnbHO U aHaNUTMYECKN akTUBHbLI. B HacTosiLee Bpems
BeAyLlMe areHTCTBa, KOTopble JOMUHUPYIOT B chepe KOMMYHMKaLUIA 1
peKnamMHbIX MeponpuaTUiA, MOMOraloT KNMeHTaM UCCreLoBaTh HOBbIE
WCTOYHMKMN pOCTa, BKIHOYasa AnBEepCcUMKaL Mo PbiHKOB, pa3BMBaTh NAEN
HOBbIX MPOOYKTOB, PacLUMPATb UHBECTULMM B OCHOBHbIE HanpaBreHus
BGusHeca u nepexoanTb B LMpOBOA MMP.

Management Consultants
Consulting firms that provide
strategic advice to enterprises.
Management consultants are
branching into digital
marketing strategy and

KoHcynbTaHTbI MO ynpaBneHuto

KoHcynbTaunoHHble hupmbl, NpefoCcTaBnaoLLmne cTpaTermieckmne
KOHCyrnbTaumn npeanpuaTnsam. KoHcyrnbTaHTbl No ynpasreHunio
noapasfensalnTCa Ha KOHCYNbTAHTOB MO LM POBON MapKeTUHIoBOM
CTpaTterum n aHalimTnkoB

analysis.
Multichannel Campaign YnpaBneHue MHOrokaHanbHbIMU KaMNaHUAMU
Management YnpaBneHue KamnaHuen

Campaign Management
A process as well as software
and services that enable

Mpouecc, a Takke NporpammHoe obecrneyeHne 1 ycrnyru, Kotopble
NO3BONAT OpraHM3auuaM NnaHnpoBaTh, paspabaTtbiBaTh, 3anyckaTb,
ynpaBnsTh 1 M3MepsATb 3PMDEKTUBHOCTb MApPKETUHIOBbLIX MPOrpamm,
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companies to plan, design,
launch, manage and measure
marketing programs targeted
at specific customer segments
across a multichannel
environment.

OPUEHTUPOBAaHHbIX Ha onpegerieHHble CerMeHTbl KITMEHTOB B
MHOroKaHanbHom cpene.

Digital Media Metrics
Published measurements of
the composition and behavior
of web and mobile audiences
by destination, such as unique
visitors per month, average
duration and frequency of
visits, and so forth. Often used
by media planners to assess
the value of a site or app for
advertising, and as currency in
advertising contracts. Metrics
methodologies are reviewed
and certified by an
independent authority, such as
the Media Ratings Council in
the U.S.

LUucpoBble megna-nokasartenu

OnybnnkoBaHHbIE U3MEPEHNS COCTaBa U NoBeaeHus Be6-1 MoOunbHon
ayanTopumM No HanpaBlieHNsAM, TakMM Kak YHUKanbHble MOCETUTENN B
MECSIL, CPeAHSIst NPOAOIMKUTENBHOCTb U YacToTa NoCceLleHni 1 np.
YacTto ucnonb3dyeTca MeamannaHepamu ns oueHKN CTOMMOCTH
peknambl Ha canTe Unu B NPUMNoXeHUn, a Takke B Ka4eCTBe «BanoThbl» B
peknamHbix koHTpakTax. B CLUA meTpuyeckme metogonorum
paccmaTpuBaloTCsa U cepTumumpyoTca HesaBucumbiM opraHom: Media
Rating Council (MRC).

Media Agencies

Companies that specialize in
media planning, buying and
management. They often
centralize infrastructure and IT
in specialized holding
companies that serve their
operating subsidiaries.

Mepua-areHTCcTBa

PeknamHble areHTCTBa, 3aHMMAaOLLMECS NNAaHUPOBAHNEM pa3MeLLEHMS
(meguannaHnpoBaHue) u pasmelleHmem (MeamabauvHr) peknamsl 8 CMU
(Ha TB, pagwmo, B Hapy>KHOW pekname, npecce, B UHTEPHETE N T. 4.).
YacTo BxogAT B 6onblumMe XONAMHIY, BKtoYatowme B cebst u camun CMA.
https://ru.wikipedia.org/wiki/MeaninHoe areHTCTBO

Agency Holding Companies
Owners and managers of
global agency portfolios.

AreHTCcKue XxongauHroBbie KOMNaHun

XonguHroBas KoMmnaHus

KOpuanueckoe nuuo, BnagetoLee KOHTPOSbHBIMU NakeTamMm akLnm
OPYrnx KOMMNaHum 1 KOTOPOE OCYLLIECTBSIET NOCPEACTBOM 3TOro obuiee
PYKOBOACTBO AaHHbIMU KOMMNAHUAMMU. [1py 3TOM NOHATUE KKOHTPOMbHbI
nakeT» MOXET TONKOBAaTbCS pacLUMPEHHO — O3Ha4vasi byt opmy
yyacTus B kanutane npeanpusaTusi, NO3BONSHOLLYH KOHTPONMPOBaTb €ro
opraHbl yripaBneHus.
https://ru.wikipedia.org/wiki/XonguHroBasi_KomnaHusi
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